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® Maintain and Increase Overnight Stays
- Focus on new fly and long-drive market geographic priorities
- Explore new segmentation and targeting for group, wine, luxury, and weddings
- Maintain market share in drive markets by converting day-trips to overnight

® Drive demand for new products and reposition and refresh interest in existing

oroducts

® Maximize the visitor experience through advocacy

® Influence and maximize the long-term development of the destination and its brand




(resdive W:

—rom Miss Nothing to The American Riviera®

Al contents £2017 Visit Senta Barbara All righy

Do

. g Discover a majestic California coastline colonial heritage. Revitalize with a delicate,
e e : 8 ' ) e where mountains meet the sea, with Channel post-spa Pinot. The American Riviera’
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distinctive redtile roofs,

where acclaimed cuisine Explore more. Lift spirits.

pairs with bold wine, fresh Stay longer. Miss nothing.
seafood and handcrafted cocktails. Dive

into colorful festivals and a storied Spanish Plan your visit at SantaBarbaraCA.com




Medo Ohpproneti

This year, media is focused on targeting specific audiences segmented by geography,
demographics and interests.
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About American Way: Targeting: American Airlines travelers; HHI

$100K+; Avg. Age 45
American Way In Flight Magazine is

distributed across all American Airline flights. Timing: December Issue

Member commitment:

e Deadline 11/7 for submission of image and 2-3
COpYy poINnts

Opportunity includes:

® () member placements
®1/6 page placement in VSB full page

Srint ad Impressions: 11,600,000 Readership



VSB brand
advertisement

PROPERTY NAME PROPERTY NAME

Opportunities Investment

2 $2.000/member

Discover a majestic California coastline where mountains Discover a majestic California coastline where mountains

meet the sea, with Channel Islands National Park just meet the sea, with Channel Islands National Park just 7




Mosloo Begord

About Alaska Beyond: Targeting: Alaska Airlines Travelers & Virgin; Age 25-54

Alaska Airlines and Virgin America In Flight Timing: December "1/, January 18, & March 18
Magazine.

Member commitment:

Opportunities include: ® Deadline for submission of image and 2-3 copy
DOINTS:
- (2) member placements in the full page
orint ad. Each member to receive 1/6 of the e December Issue - November 3
page / bottom footer integration. e January Issue - December |

® March Issue - February 2
- (3) print opportunities to be featured in

of 3 Print Issues: December "1/, January 18, Impressions: 9,900,000 Readership (per print ad)
& March 18



PROPERTY NAME

Discover a majestic California coastline where mountains

meet the sea, with Channel Islands National Park just

PROPERTY NAME

Discover a majestic California coastline where mountains

meet the sea, with Channel Islands National Park just

VSB brand
advertisement

Opportunities Investment

6 total (2 per issue) $1,500/
3 Issues total member






CUSTOM EMAIL: WEXZ®Za

About TimeOQOut:

Time Out Group is a leading global
media and entertainment publication.

Opportunities include:

®(35) members to be featured.
e Fach parter will receive copy points
highlighting a special offer

Targeting:

e National database reaching active, engaged
consumers, specifically targeting Seattle, Portland,
Phoenix, Dallas, Denver and Northern CA

Timing: January 2018

Member Commitment: Copy bullet points

Impressions: 12,000
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CUSTOM EMAIL.:

Opportunities

INnvestment

$400/member

In sesociation withh SHOWTIMI

SANTA BARBARA
THE AMERIC%,AN RIVIERA
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SHOWTIMES® presents I'm Dying Up Here, a new drama seres that explones the struggles of
“making It big® in the 1970s LA, comedy scene. Every night, a group of young up-and-
coming comedians wall their turm o parform at Goldie's, the holtast stand-up club n
Holywood. But frst ey have 10 win over ciud owner Golde, who rnJes the Sunset Strip with
an iron fist

SHOWTIMES® presants I'm Dying Up Here, a new drama seres that explones the struggles of
“making It big” in the 1970s LA, comedy scene. Every night, a group of young up-and-
coming comedians wall their tum o parform at Goldie's, the holtast stand-up club n
Holywood. But frst they have 1D win over ciud owner Golde, who rnues the Sunset Strip with
an ron fist

SHOWTIMES® presants I'm Dying Up Here, a néw drama seres that explones the struggles of
“making It bag” in the 1970s LA, comedy scene. Every night, a group of young up-and-
coming comedians wall their tum 1o parform al Goldie's, the holtest stand-up club n
Holywood. But frst ey have 10 win over ciud owner Golde, who rnJes the Sunset Strip with
an ron fist
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CUSTOM EMAIL: NEZ7Z%3

About AFAR:

Multi-platform travel media brand inspiring
audiences through travel.

Opportunities include:

e (4) members will receive 1 hi-res image
with copy placement highlighting a special
offer

e 50-50 characters

Targeting:
e HHI $300K+; College educated; Avg. Age 48

Timing: December 1, 201/
Member commitment:
e Member image and offer copy due 11/3

e 50O-50 words of copy for offer

Impressions: 100,000

13
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The American Riviera® is within your reach. Plan your escape with
exclusive deals and offers throughout Santa Barbara.

Buy Two Nights, Get

the Third Night FREE
This winter, book two nights at Santa Barbara _> \/S B p | acemen t

area hotels and get the third night free or 20%
off your reservation. Plus, get exclusive
discounts, upgrades, perks, and goodies with
The American Riviera® Experience Kit.

Discover Cuba

Fathom's seven-day cruises open up the island beyond Havana and
give you the time and space to explore, connect, and truly
understand the country’s fascinating story. With stops in 3 ports, the

gfgri;’?;'ilziust the first chapter in a captivating tale. Let us be your < 4 > p a rt n e r p | a C e m e n t S

e Cuba Oceanview for $2,499

« Cuba Balcony for $2,999 — $3,399 aVva | | a b | e

o Promo Code: RF

www.fathom.org/cruise-to-cuba

smarTours China Highlights Tour

Tour China and the undiscovered Wuhan starting at just $2399 per
person, including airfare. Visit world renowned sites like the Great
Wall in Beijing and Terra Cotta Soidiers in Xian. Cruise the Yangtze
River and discover Hubei, home of wonders.

e Round-trip airfare from Los Angeles (add $100 from New York)
e Accommodations at 4 & 5 star hoteis
e 27 meals, plus sightseeing tours & excursions

Book by May 4th for $500 early booking savings, use code
SMTAFARCHN for an additional $100 off.

www.smarTours.com/china

Discover Authentic Antigua

Experience the Authentic Caribbean at the Adults-Only Pineapple
Beach Club in Antigua. With All-Inclusive rates staring at just $99 per
person, per night, now is the perfect time to book your getaway! The
resort is located in a tropical hideaway where the beach curves in a
perfect quarter-mile arc of powdery white sand!

Partner Image

www.pineapplebeachclub.com

Opportunities INnvestment

Discover the Best of Cuba!
Enjoy a trip to once-forbidden Cuba with a true "people-to-pecple”
experience with cultural exchanges like visits with artists, musical

performances,and local organizations. Expiore Old Havana, ride in a 4 5 O O b
vintage car, discover historic Trinidad, tour Camaguey by bici-taxi, | l I e | l ' e r

i E and relax on the beaches of Holguin!

U T From $3499 per person, your trip includes air, hotels, some meals,
5. 4 ‘i‘\‘ﬂ‘?‘ - and sightseeing!

—_—— Book by 5/4 with promo code AFARCU17 for an extra $100 off.

smarTours.com/AFAR-Cuba ’I 4




Ve Codlefornio

About Visit California:

Publication promoting California
globally.

Opportunities include:

® (1) feature placement
- (example 1)

® (?) tout placements
* (examples 2 & 3)

® FMmail opportunity with 3 available
olacement opportunities for 3
members per email.

argeting: Highly-gualified Visit California email opt-ins
IMmIiNg: February
Impressions: 112,000 per email

Placement #1 Placement #3

e Photo - Hi-res approx. 4"x4” e Headline (24 characters)
e Headline (20 characters) e Body (150 characters)

e Body (200 characters) o CTA (24 characters)

e CTA (24 characters) o URL

e URL

Placement #2

e Headline (20 characters)
e Body (150 characters)

® CTA (24 characters)

e URL

15



CUSTOM EMAIL.

Vst Coleformio

Opportunities

3 Total

- 1 Feature
- 2 Touts
(Per email)

INnvestment

$1.000/Feature
$500 /Tout

Start planning a trip to Burbank for studio tours, festivals, shopping, and more.

California
! drearBi ————— e ——

SANTA BARBARA .
THE AMERICAN RIVIERA
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Member Image Member Article

Member Member Article
| Image
Member Article

STAYTUNED M M w f B P

We respect your right to privacy. For more information, please see our Privacy Policy.
Visit California, 555 Capitol Mall, Suite 1100, Sacramento, CA 95814
© 2017 Visit California. All rights reserved.

—_—p \/SB
olacement
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Wone Spestidon

About Wine Spectator:

Lifestyle magazine that focuses on
wine and wine culture.

Targeting: Affluent individuals with a HHI $445K,
Age 45+

Timing: March 1 - April 30, 2018. Email Run March
13, 2018

Member commitment:
eOr article feature: (3)bullet points on member
offer
| OQO
e Display ad assets due 2/7

mpressions: 150,000 Email; 127160 Impressions
oer member

17



CUSTOM EMAIL.:

VWone Spectidsn

VSB placement in
Wine Spectrum

newsletter will link off
to the VSB landing

page where up to
members will be
featured with an
iImage and copy
0OINtSs.

Opportunities

Member

Image Member Article

Member

mage Member Article

WINE SPECTATOR'S

SIPS&TIPS

LEARN MORE. DRINK BETTER

(3H—>

New York's Original Foodie Havens

0006

INvestment

$3,000/member

Lombardi's pies are topped to order.

Gourmet trends and hot-spot restaurants come and go in a New York minute. But a few
Big Apple classics have endured in this ever-changing city, to the delight of locals and
tourists alike. From the original New York pizza to the quintessential deli, these pieces of
old Manhattan have timeless eats and fascinating stories to tell. Discover them, and get
more tips on dining and drinking in our New York double issue, on newsstands now!

Member

Member Article
Image

Gvpsy Studios: Vinevard Kunin Wines Coastal Concierge
Painting + Art Studio on Coastal Concierge is Santa
Wheels LEARN MORE

7 ¥ LT Barbara County's premier
Discover your innerartistata VIEW WEBSITE

purveyor of private wine
Painting in the Vineyard % 3

tours. Since 2006 we have
event! We invite you tograb a .

fostered close relationships
glass of wine and a

with our region's top wineries

paintbrush and join us fora
and tasting rooms to provide

fun and relaxing outdoor

. : our guests withan...
experience. Bring your
friends and capture the LEARN MORE
scenery on canvas. Our local VIEW WEBSITE

vineyards...

PETER HORREE/ALAMY

FEach member will also

receive an individual

display ad on Wine —>
Spectator driving to the
article on VSB.

og In / Join Now

WINE SPECTATOR VIDED CONTEST &%

Wine Spectator T

Wine Ratings News & Features Collecting Learn Wine Dining & Travel Apps Blogs Video Forthe Trade Wine Shops Forums

2015 New York Wine Experience tickets are on sale now! Check out this year's great program of 1astings

e VSB

\' Campaign +
4 Partner }

"4
Y
2

Tasting Highlights: 9 Bold California Whites

s of Rhane-style wines and Chardonnays for $2

New

Find & Wine Rating 2015 New York Wine Experience

Search the 1argest wine database with more 1han 329,000 ratings FVBl Join Wine Spectator for thiee
K 1 Wine - r

NEW YORK
Search our Wine Ratings 'W‘INE‘ days of tasting top wines, Oct

22-24 stthe New York Marriont
More Search Tools EXPER!EN[E Margquis. Gt the program
2 LUl details here.

Restaurant Search Retaller Search Auction Prices § Wine-Friendly Recipes §

QA Dally Wine Picks Member Quick Lists a

Ask Oc. Vi 100535 o Insider Newsletters

hat are the diff s =
\What are the :1( NE’:CG-" e Arich, spicy Tuscan red ($12) o Advance Newsietters
= it

_be’_“'“” . C"'_“ € of Cebemet o Alively Sonoma rosé with sppesling flavors o Top Vales / Easy Fings

Wiatis condy 1o dtmicend one (518) « 2014 Bordeaux: 300+ Reviews

Wiat noeds 1o age?  An inviting and siky Southem Rhone red (535 o Newest 35-1a 100-Point Wines
See More o Top 100 of 2014 (fres-access
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Otfound, Cobleitive

About Outbound Collective:

Qutdoor-focused publication inspiring
readers to explore and discover the
outdoors across the globe.

Opportunities include:

e (3) member placements within the
dedicated Santa Barbara email from
Qutbound Collective, including image and

cCopy.

Targeting: HHI $100k - $300K; Avg. Age 27; Targeted
to Seattle, Portland, Denver, Phoenix, Dallas, LA and
San Francisco

Timing: March 2, 2018

Member commitment:
e® Image and copy points due 1/22
e Smaller thumbnail images with a 4:3 aspect ratio

accompanied by 20-35 words with a CTA link to
member URL

Impressions: 300,000 per member

19



SANTABARBARA

ICAN RIVIERA
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CUSTOM EMAIL:

)

—> VSB placement

1. Plan Your Trip:Planning your fall color trip is very important because photographers have a
very small window to photograph fall colors once the leaves begin to turn. The

weather.com fall foliage map is a great place to start especially if you are planning to travel.
This map will give you an idea when a region of the U.S. typically hits peak color, but keep in
mind every year is different. The fall of 2016 was VERY warm, so the leaves turned very late
(if they turned at ali), and the fall of 2017 is shaping up for early fall colors because of how

cool it has been.
READ MORE

Featured Stories

PRODUCT UPDATE: We're a Iganer,
e (3) Member placements
then we've grown into a community of several hu_ndred q
thousand, with thousands of adventures and stories and .
avallable

millions of monthly eyeballs.

The Importance of Friendship When
Adventures Go Wrong

Jeremy Jones is a snowboarding legend. You don't
d become a snowboarding legend without at least cne cld
call in the mountains.

- A Weekend Adventure Guide to Crested
Butte, Colorado

. Check out more photos from the weekend on my
website!Camping: Variety of camping on Slate River Rd
primitive and uniformed {On Be Joyful) campgrounds.

i

#% Photograph Yosemite's Tunnel View 9 Hike the Cariton Trail at Jay Cooke State...
9 Yosemite Valley Tunnel View / Yosemite 9 River Inn Visitors Center Parking Lot / Minnesota

Opportunities Investment

3 $500/member

Hike Roaring Run Falls " Sea Kayak in Dubrovnik
9 Roaring Run Parking Area, Eagle Rock, VA, U... 4 9 Pile Gate / Croatia
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ChlcrFeed

About Chefskeeq:

Foodie media company that connects readers
food and beverage trends - powered by chefs.

Opportunities include:

e Up to (2) members to be featured within a 3-5
Mminute video highlighting a chef’s exploration
through Santa Barbara, hosted on
SantaBarbaraCA.com.

e Video will be amplified through dedicated emails
to Chefskeed audiences + ChefFeed social
channels.

Targeting: HHI $100K+; Age 25+
Timing: January - March

Member commitment:
e | BD by member participation

Impressions: /81,500 Total Exposure

22


http://SantaBarbaraCA.com

VIDEO LOCATION:

ClefiFeed

Opportunity INnvestment

© VIDEOS

Recipes, mini-documentaries, animations and other dispatches from the industry.

SANTA BARBAR A

THETAMERTCAN RIVIERA

MESQUITE, MASA, & SONORAN HOT DOGS: LOOK WHO'S IN TUCSON Y @ X
OCTOBER 5, 2017

Hot tip for the food obsessed in the Southwest, and all those who dream of the desert: the best of Tucson’s blazing culinary culture
is now on ChefsFeed—brought to you in collaboration with Visit Tucson.

2 $2.500 /member

23



Vemberfetines StackAdapt

About Interest Based Articles: Targeting: HHI$TOOK, 25-55, Affinity for outdoor,
wellness, wine, culinary, arts + culture. Key Target

Articles will be promoted through a Markets: SF, Las Vegas, Seattle, Portland, Denver,

content distribution network called Phoenix, Dallas.

Stack Adapt. These will be targetead

at relevant audiences, and will click Timing: TBD

through to the VSB website article.
Member commitment:
e 5 bullet points, URL, photography options

Impressions: 5,000 guaranteed article
Views per member

24



INTEREST-BASED ARTICLES:

Opportunities include:

® Articles will be promoted through
sponsored content via Stack
Adapt and drive to VSB article.

® (3) members to participate in
article including 3 bullet points, a
URL to drive back to member
website and an image.

Opportunity Investment

15 (3 members per article) $350 /member

Vemberfesdares

If you believe you can tackle all that Santa Barbara has to offer in just one day, you my friend, are truly mistaken. Between the can’t-beat beaches, adventure-
awaiting mountains, full-belly foodie scene, the shop-till you drop State Street, and an unmistakable arts and cultural backdrop, fitting all of Santa Barbara into

even just one weekend might pose a challenge.

Now that we've convinced you to make your stay last more than one day, we suggest staying somewhere iconic to Santa Barbara: The Biltmore. Four Seasons

Resort The Biltmore Santa Barbara, a Santa Barbara staple for 9o years, will put you seconds away from Butterfly Beach and only few minutes’ drive away

from downtown. Combined with their lush jungle gardens and endless amenities (private bungalows, an ocean-front spa and the Coral Casino Beach and Cabana

Club, to name a few), you'll likely end up never wanting to leave.

@vmﬁ« /%wp \SJT@;}.,
START DATE END DATE

[51] SEAR(

DAY 1

After check-in, head downtown to jump into the heart of the city and explore Santa Barbara's urban side. Start with State Street, Santa Barbara's historic hub for
shopping and strolling. With a diverse selection of shops and boutiques, you'll find exactly what you're looking for. Or, simply enjoy the walk and pass through

red-tiled paseos along the way - you won't be disappointed.

While you're on State Street, stop into the Museum of Contemporary Art Santa Barbara, on the corner of De La Guerra Street and Chapala Street, inside

Paseo Nuevo Shops & Restaurants. Here you'll find a number of world-class exhibitions on rotation, featuring groundbreaking works by world-class artists

from across the globe. The Museum is non-collecting, so every visit will reward you with something new and exciting to discover. Admission to the Museum is
free, and makes for a quick culture stop on your walk through the city. Beginning March 2017, be on the lookout for takepart | makeart: arte para todos, a public art
initiative centered around a contemporary art pavilion that will move throughout several Santa Barbara neighborhoods over a six-month period. Other events
for the year include: Rimini Protokoll: City as Stage (on view January 22-April 30), Free Play (on view May 21- August 13) and Guatemala from 33,000 km: Contemporary

Guatemalan Art from 1960 — Present (on view September 17 - December 17, 2017).




INTEREST-BASED ARTICLES: WW/@/W

Subject

Ways To Stay Active While In

Barbara

Outdoor Recreation Santa Barbars $350/member
I
“ood + Libation Three Days Of Food + Drinks In $350/member
Santa Barbara
A Taste Of Culture In The
Arts + Culture Armerican Riviera® $350/member
ive In The A |
Wellness Ways To Rew\./e. N : e American $350/member
Riviera
Wine A Weekend Of Wine In Santa $350/member

20



INSTAGRAM LOOKBOOK: [ /O P

OOOOO Verizon & 10:51 AM @ 9 % 82% mm)

4 Photo s

visitsantabarbara
Santa Barbara Wine ...

e Custom photography will be captured and featured in Instagram

others

galleries as "Lookbooks” to tell a stylized story
N Q O @
e he first image will capture the attention of the audience, but the
gallery feature provides the opportunity to tell a fuller story behind

the business, neighborhood or itinerary highlighting multiple hotspots.

27



Cuitom Sociod Wedio

Placement Detalls:

e A photo shoot with photographer will take
olace to capture original photography of
member location/product/experiences to
tell the member story to align with VSB
brand campaign.

e 4-5 photos within a Lookbook shared on
VSB Instagram page

e Member receives full rights to photos

e Paid media of $150 to boost exposure of
L ookbook

e Lookbook will remain live on the VSB
INnstagram platform indefinitely

Targeting: Interest/demographic targeting
tallored to member

Timing: November - June (1 member/month)

Member commitment:

e Photo shoot amenities

e Does not cover fees associated w/
snooting

Impressions: 20,000 - 50,000

3

(1 member per month Nov - June) 31500 /member

23
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These opportunities will go on sale on November 1, 201/. For more

iINnformation please contact Sarah Warman at Visit Santa Barbara.

sarah@santabarbaraca.com



mailto:sarah@santabarbaraca.com




