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Audit &
Activation

Understanding how visitors
search for the destination, and
what they see when they do.

Audit & Activation Program Deliverables:
Consumer/Search Behavior Analysis

o

& Baseline Google Ecosystem Audit

& GMB Completeness Audit

& Work Plan & Recommendations

d  GMB Missing Data Submission

[ Visual Content Review & Asset Submission
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So... now whate
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What we'll

cover today

e Tools and Resources
o DMO Partnership knowledge base
o DMO issue form
o Pixel phone
o Google My Business Dashboard
o Local Guides Program
e Work Plan & Step-By-Steps
o Verification
o Listing Information
o Visual Assets (photos & 360s)
o Optimization
e Measurements & Tracking
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Tools & Resources
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DMO Help Q Describe your issue

Welcome to the DMO Knowledge Base

How to make the most of your destination on Google

The DMO Partnership Program aims to enhance your destination’s online visibility.
Much of Google's online content is built on the combined contributions of Google, users, and DMOs.

In this help center you will find the details on how you can get the most out of Google products and help your
local partners update their information on Google.

City Photos 360 imagery Videos

Knowledge
Base

ic=7623484

miles
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https://support.google.com/streetview_trusted/answer/7661048?hl=en&ref_topic=7623484

- DMO Help Q Describe your issue

DMO Report an Issue form

Welcome to the DMO Partnership program. Please use this form to report any issues you might experience with
the tools and platforms on Google related to your participation in the program. Remember to provide us with as
much relevant information as possible so we can assist you in a timely manner.

In order for us to support you in the best way possible, we ask you to please submit one issue per report. May you D M O | S S U ( E

have multiple issues, please fill in the form multiple times.

Email address * F O rm

Please enter your email address

Country *

Select one - ’

ey hitps://support.google.com/streetview trusted/contact/dmo

v
Please enter the name of your organization m I I e s
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https://support.google.com/streetview_trusted/contact/dmo

422 @ p

mgrsdawanmml Supplied Pixel Phone

Used for:
e Trusted Verifier App
e Photo Capture
e Photo Uploads
e Street View Capture
e Sireet View Upload
e GMB Dashboard (Mobile)

Preloaded with your
account and whitelisted

apps.

Data only sim (no phone
number) supplied for 12
months.

miles
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Google My Business
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This is the

Knowledge Panel
It contains everything
Google knows about

a business.
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World's Only Com ,
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e See photos See outside

World's Only Corn Palace

Website Directions Save

1.1 %% %k © 1,898 Google reviews

teh

Building ir

h Dakota

The Corn Palace, commonly advertised as The World's Only Corn Palace
and the Mitchell Comn Palace, is a multi-purpose arena/facility located in
Mitchell, South Dakota, United States. Wikipedia

Address: 604 N Main St, Mitchell, SD 57301

Opened: 1921

Height: 68'

Hours: Open - Closes SPM ~

Architectural style: Moorish Revival architecture

Did you know: Folks wanted a place to gather and celebrate their
bountiful South Dakota corn harvests, thus the Corn Palace and Corn
Palace Festival were born. roadtrippers.com

Suggest an edit
Events

Wed, Oct 10 DWU Volleyball
6:00 PM

Sat, Oct 13 DWU Women's Basketball Alumni Game
3:00 PM

Sun, Oct 14 Zombie Run

7:00 AM

View 5+ more

Knnw thie nlare? Ancwor ek Anactinne




World's O

Website Directiol
4.1 Yok o+ 1,898
Building in Mitchell, So|

The Com Palace, comt
and the Mitchell Corn F
Mitchell, South Dakota,
Address: 604 N Main {
Opened: 1921

Height: 68

Hours: Open - Closes
Architectural style: M

Did you know: Folks v
bountiful South Dakota
Palace Festival were by

Suggest an edit
Events

Wed, Oct 10 D)
6:00 PM

Sat, Oct 13 D)
3:00 PM

Sun, Oct 14 Z
7:00 AM

View 5+ more

Go-;.:egle
corn palace

ALL IMAGES MAPS VIDEQ

4

World's Only Corn Palace
4.1 Hok k4 o (1,898)

Building in Mitchell, South Dakota
Open

OVERVIEW REVIEWS PHOTQ

1

AN £ -
) (@) (O

N v S |
CALL DIRECTIONS SAVE

° 604 N Main St, Mitchell, SD
57301

Open - Closes 5PM v

®

< ®

41 % ddok

(1,898)

Tourist Attraction

OVERVIEW

®

DIRECTIONS

.

CALL

VOO CART%

REVIEWS

[

SAVE

PHOTOS

<

SHARE PLACE

Roadside attraction & arena featuring
an ornate Moorish Revival exterior with >
corn-made murals.

4 @

corn palace

Pal

Ca

f |

Know this place? Answer quick questions

C

The Corn Palace, commonly advertised as The
World's Only Corn Palace and the Mitchell Corn
Palace, is a multi-purpose arena/facility locate...

® . ®

DIRECTIONS

CALL WEBSITE

TO YOUR
ONE

7301

an ornate Moorish
ils.

Directions

SHARE
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World's Only Corn Palace
4.1 % % % % A (1,898)

Tourist Attraction

OVERVIEW REVIEWS PHOTOS

Assistant o . 0 <

DIRECTIONS CALL SAVE SHARE PLACE

Roadside attraction & arena featuring
an ornate Moorish Revival exterior with
corn-made murals.

<

£
(*) Google Lens

World's Only Corn Palace




Website Visits Views on Google Search: Views on Google Maps:

11,585 252,397 11,082,365

== = 7 | B S T T R
Independence Visitor Center : . o ome 1 0 0 ox !
ﬂ :‘ e/ y : ) i Y Dave & Buster's 9
u ‘? t Franklin
e Garden Square ‘
b A e Where customers view your business on Google
S 4Py ol S % . o ¥ lown Station - BSL[{ 2
8 The Google services that customers usg
-, £ " ‘il
f independence visitor center
w nDOT Driver@ ) b 1 quarter ~
Independence Visitor Center ense Center @ National @ ul
8 N Constitution Center .
4.5 kkk k¥ - 331 reviews Directions The Aficar American Museum devoted to... Total views 104K
Tourist Information Center Museum in Philadelphia ~ «
4 - N
t Ind d g
® Filbert 5 ) 2,000 Ve o ’ Listing on Search
3 < ' pendence \ S1K
itor Center v
' Many services &. g Raym Salomon o

NEARBY SEND TO YOUR SHARE
PHONE

Listing on Maps
53.3K

t %) Historical Marker
/

I M 5th'St Independenc
larket Street [ Hall Station - MFL
Guest resource hub with a multilingual concierge staff, tickets 5. Independence Q o National ! Independence Visitor Center

&

< Beer Garden :

1o area attractions & a gift shop. Rensteaq 5y & 1 A American 1.5 dedkekkok 325 reviews 4t
2] Ludiow, gy 4

n g Kimpton Hotel
N
al @ Monaco Philadelphia Q Q Bour
ErslRow + Polished 1907 hotel.
509 Market St, Philadelphia, PA 19106 b L O (A}

CALL DIRECTIONS WEBSITE

phlvisitorcenter.com ? 4 Sinsomgy g Carpenter's Historic Halle

| Historic, Georgian'style
meeting house

(800) 537-7676 Wanyrgy b B A Q@ 599 Market St, Philadelphia, PA 19106

Open now: 8:30AM-6PM v & w
i < alnyt
Add a label e > (O  Closes soon: 6PM - Opens 8:30AM Wed v
SUGGEST AN EDIT <4 if A Bingham Zahav@ DoCF Al y
TR Lacust g Court y & Sea:oﬁpalsizcri@ The Independence Visitor Center is the Official Visitor
Saiclbie ' Google it Center for the Greater Philadelphia Region, located in

Popular times Fridays ~ o | T ey & Manning g, Map data 82018 Google  United States  Terms  Sendfesdba]  INDEpeNdence National Historical Park at 599 Market
Street, One North Independence Mall West, in Philadelphia,

oo,

PA 19106. Wikipedia



= Google My Business

Family Wine Imports

1050 Sheffield Ave
Waterloo, 1A 50702-2036

5 vome
B rosts

) Info

m Insights
* Reviews
My Messaging
[! Photos
=1} Website
- Users

N\ createanad

@ Addnewlocation

B Manage locations

(<o) Linked accounts

£ settings

= a

Create post Add photo

Advertise easily in minutes

Gocgle

Place your Ad on Google - Find More

Customers
() weeesaegiccom

s 4 3pace 1 1 your Cutomers what
sprcaal aboct yous bestess

N PERFORMANCE
Create ad
Views Searches
42 41
Search views

Performance over past 28 days (last 3 days not included)

Have news to share with your customers?

Actions

44

29 (+38%)

Tell customers about events, promotions, o products, Learn more

Show up whenever customers are looking for you online - on their computers or

mobile devices. Set up in minutes, and only pay when your ad is clicked. Learn

more

Start with $100 in free ad credits

Get started

YOUR BUSINESS IS ON GOOGLE

G View on Search

Latest customer photos

No new photos. All caught up!

Manage photos

Create post

Complete your listing

Impraove your local search ranking and help your customers
with a complete profile

@ Add hours
& Add description
3 T Add profile photo
o
/

Hps://business.google.co

Discover how customers find and interact with your business.

View insights

||!| ' & 8 6


https://business.google.com

Local Guides Program
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8 8 % o

¥ Local Guides Connect

Home
Photography
Travel
Food & Drink
Local Stories
K3
Meet-ups
How-tos
Announcements

Help Desk

Idea Exchange

Q

Local Guides Connect

Share tips, discoveries, and news with the

community for people on Google Maps

Announcements

TlffanyL99
s Oct 10, 2018

spP Y-
| (o ”
S S %
e
‘ﬂ

Avoid the stress of daily travel
with Google Maps’ new commute

0 s a2

7 Trending

A%a AriMar

Search the Community

AriMar
0Oct 9,2018

©

Countdown to Connect Live: Let's

Two Googlers share what it's like Local Guides shine at Connect

to organize Connect Live Live Lima look back
0 - 161 8 o 241 | — B 308
See more
dida NayaraA P, brittym A% AriMar



Restaurants

O o4 21244

'x‘

Bill's Restaurant

4.8 Kk k kK - 76 reviews
Fine Dining Restaurant

o

Natural Grocers

D)

- You visited 5 days ago

Which photo do you think is Keller Theresa M :
more helpful? 905 Franklin St, Waterloo, IA 50703

Independently oice offering seasonal New
American ple, lowlit st ds

Comfort food - Quick bite - Healthy options

Jameson's Public House

420 Frederica St, Owensboro, KY 42301 4.6 ¥ *x*x%*¥ 116 reviews

> ) . Phone :
Bar-$8$- & 37 min

atbills.com

(270) 852-8120 . .
Is this the right phone number?

Open now: 1TAM-2PM, 5-9PM v

Add a label OVERVIEW REVIEWS PHOTOS

SUGGEST AN EDIT

WO ® o

t. (319) 874-3000

@ . R <

DIRECTIONS CALL SAVE SHARE PLACE

Popular times Tuesdays ~

YES NO NOT SURE

mm-_ jﬂ@c Bar games - Happy hour food - Happy hour ...
MORE CHOICES
Know this place?

Help others decide!

(0]¢

4

&Technical 3
College

(0] Add a photo

W o F
eview s mary g
Review summary m Waymond e

Morris Park
< DR A N




< C.A.Clark

Contributions to your Business

e Information including:
& ‘N e Reviews
e Ratings
e Photos
Number of Contributions . vid eOS
™ * 3605
& Photos e ANswers
o e Edits
e Places
o o Facts
S e Questions & Answers

4



Titanic Museum

Qv David Cakalic
SEP 2014




3350
David Cakalic
Local Guide - Level 6
2,468 points »

1,500 5,000

REVIEWS
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0 Local Guides HomE MEET-UPS CONNECT SETTINGS Google

<~ FIND MEET-UPS NEAR YOU

Organize Meetups
with Local Guides to
support local

Ready to host a meet-up? bbusinesses
Bar/Restaurant
crawl

Photo walk
Tours of new
businesses

n fill in the delails below

ADD PHOTO

Date
m - .
b Invite has to be a
e e person, but event
12:00 PM 02:00 PM "
Select a meet-up type COn be Sponsored
by the CVB".

Examples: Mumbai Coffee Social or Museum Tour in Buenos Aires

Choose one from the fist >
Maximum numbes of attendees (optional)

Describe your meet-up (for inspiration, see our guide

STtaN hitps://www.localguidesconnect.com/


https://www.localguidesconnect.com/

The Work Plan
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Work Plan Checklist

Verification Q  Flagirrelevant or low-quality images in the photo

e e , galleries of popular POls
Q  Identify listings that should be claimed by the

DMO and begin to proactively manage content d  Create new images for POls that are

. e ) e underrepresented and upload via maps
Qd  Assist unverified partners with verification

Optimization
Listing Information

Q  Identify technical issues and other bugs within

Q  Add missing information for Top Sights and GMB products and flag to google via form
listings
) o ) O Optimize articles around appropriate keywords
Q  Identify and flag duplication in Top Sights related to your destination in travel guides.
0 Add missing listings to Google Maps O  Optimize YouTube titles, descriptions and tags.

Visual Assets (Photos & 360s) Add additional video content if available

d  Implement structured data/schema data on

Q  Identify and upload owned assets to relevant events and other pages of your website

listings

O  Identify and upload destination “generic” 2 Opfimize images on your site

owned assefs and upload to Google Maps Q  Utilize Posts on Google program to expand
organic exposure for events, etc.



Verification

A ldentify listings that should be
claimed by the DMO and begin
to proactively manage content

A Assist unverified partners with
verification

PPPPPPPPPPP



Look for

A A B [ ¢ | b | E | N Y < I o M |
. 1 |Santa Barbara Top Sights Audit Note: 0 medW no photos, 1 means some photos but needs improvement, 2 means plenty|
C I O I m O b | e 2 | Possible Values 0,1 0,1 0,1 01 01 01 01 01 012
EN Listing Title Business Category Descrip. Reviews Address Verified Hours Phone Website Events Photos Total Completeness Relev
° . . 4 |Mission Santa Barbara Catholic church in S¢ it 1 ik 1 1 1 2 8 80% Yes
b U S I n e SS e S I n 'I' h I S 5 |Stearns Wharf Tourist attraction in 1 al 1 il 1 0 2 8 80% Yes
6 |Santa Barbara Zoo Zoo in Santa Barbar. 1 1 1 1 4 T 3 2 10 100% Yes
7 Superior Court Of California County Of Santa Barbara  Building in Santa Ba 1 1 1‘- 1 1 1 2 9 90% Yes
| m f 'I' h T 8 EastBeach : Santa Barbara : : = = z - o 2
C O U n O e O p 9 |Stearns Wharf Harbor and wine & = - - - - - - - No
10 |Arroyo Burro Beach County Park Park in Santa Barbat 1 1 e 1 1 1 2l o 90% Yes
M h -I- A d .-I- 11 El Presidio de Santa Barbara State Historic Park Museum in Santa B: 14 1 1 1 1 1 Ay 1 1 9 90% Yes
| g S U I 12 |Santa Barbara Botanic Garden Botanical garden in 1 1 1 1 i 1 1 i 2 10 100% Yes
13 State Street Shopping - - - - - - - - - - -?
d 74‘ Lotusland Botanical garden in 1 1 1 2 7 70% Yes
ocument. e e, -

Top Sights | M

And in this column

Y| H | K M o X Y AF

. [l sAddress gType gMaplLink gTown gPhone gWebsite cTotalScore gRating Status Claimable?

f 'I' h e G M B A U d I 'I' 2 |1219 State St, Santa Barbara, CA 93101, USA art_gallery https://map Santa Barbara (805) 453-4123 https://www. 71 4.7 Active Yes
O 3 2670 Ontiveros Rd, Los Olivos, CA 93441, USA food https://map Los Olivos (805) 688-8664 86 4.4 Active No
4 1909 CA-246, Buellton, CA 93427, USA food https://map Buellton (805) 735-7000 86 4.9 Active No

d -I- 5 |Santa Barbara, CA, USA food https://map Santa Barbara (805) 453-4063 http://www.sl 86 5 Active No
O C U I I l e n o 6 13400 Calle Real, PO Box 62154, Santa Barbara, CA 93105, USA food https://map Santa Barbara (805) 403-1533 43|[NEatingl] Active No

7 |121 State St, Santa Barbara, CA 93101, USA lodging https://map Santa Barbara 74 4.2 Active No

8 |2918, 1555 S Jameson Ln, Montecito, CA 93108, USA lodging https://map Montecito 74 4.6 Active No

9 11317 State St, Santa Barbara, CA 93101, USA movie_theater https://map Santa Barbara (805) 963-9580 http://metrotl 86 4.5 Active No

10 |1012 State St, Santa Barbara, CA 93101, USA night_club https://map Santa Barbara (805) 965-4351 [{No\WeBsitell| 86 4.2 Active No

11 Ventura, CA 93001, USA park https://map Ventura (805) 658-5730 http://www.n 86 4.7 Active Yes

12 |Cold Spring Rd, Montecito, CA 93108, USA park https://map Montecito (805) 969-9990 http://www.lc 86 4.8 Active No

13 898 S Sepulveda Blvd Suite 420, El Segundo, CA 90245, USA  point_of_interechttps://map El Segundo  (310) 421-1861 http://www.3 86 Active No

14 22 N Voluntario St, Santa Barbara, CA 93103, USA point_of_intere<https://map Santa Barbara (805) 963-0842 http://bethmc 86 Active No

15 405 Glen Annie Rd, Goleta, CA 93117, USA point_of_intere<https://map Goleta (805) 968-6400 http://glenant 86 4.4 Active No

» | Overall Stats | Incomplete Listings | Complete Listings | Missing Data | Missing Listings | ... (&) : «

PARTNERSHIP



Verification
Status

Between the Top Sights
and GMB Audits, we
found 43 listings that are
claimable, but haven't
yet been claimed.

Ala Mar Motel

Andree Clark Bird Refuge
Arlington Plaza

Arroyo Burro Beach County Park
Babcock Winery & Vineyards
Bouchon Santa Barbara

Casa de la Guerra

Channel Islands Natfional Park
Chase Palm Park

Chumash Painted Cave State Historic Park
Douglas Family Preserve

Goleta Beach Park

Hangar SB LLC

Hollister Brewing Company

Kids World

Knapp's Castle

Land Shark

Leadbetter Beach

Lookout Park

Mission Rose Garden

Mission Santa Barbara

Moreton Bay Fig Tree

Old Spanish Days Carriage
Rancho San Marcos Golf Course
Rattlesnake Canyon Park

Relevé Unlimited

Rocky Nook Park

Sandpiper Golf Club

Santa Barbara Architectural Foundation
Santa Barbara Center for the Performing Arts
Santa Barbara County Courthouse Gardens
Santa Barbara Museum Of Art

Santa Barbara Vintners

Santa Barbara Waterfront Department
Santa Barbara Winery

Shoreline Park

Spanish Garden Inn

Stearns Wharf

Superior Court Of California County Of Santa
Barbara

The Cabanas, Santa Barbara

The Club & Guest House At UC Santa Barbara
The Granada Theatre

Youth Interactive



Visit Santa Barbara X =  Chase Palm Park, East Cabrillo E :

-..ﬁ'h!:"‘iw ;
}— L ¢ ~li :

Evaluate
b U Si n e SS e S -I- h O -I- : rr\'/isiht:;\ta Barbara Chase Palm Park Hollister Brewing Company

are claimable to G0 ok k- mir st et
determine if they n © % < | 0D © 8 < |8 e 8 <

o=, y )
SR — o ”r]-;:i TS

SAVE NEARBY  SENDTOYOUR  SHARE SAVE NEARBY ~ SENDTOYOUR  SHARE SAVE NEARBY' - SENDTONOUR!  SHARE
/ | | | | PHONE PHONE
Q 500 E Montecito St, Santa Barbara, CA 93103 Waterfront park lined with tall palm trees, offering lounging Laid-back brewery & restaurant serving a variety of

andcrafted draft beers with upscale ar
lawns & a walking/biking path handcrafted draft beers with upscale pub grub

claimed by the >
santabarbaraca.com
DMO, or of they

Q@ 323 Cabrillo Bivd, Santa Barbara, CA $3101
(805) 966-9222
6980 Market Pl Dr, Goleta, CA 9311
C888+5V Santa Barbara, California Q 6980 Market P1 Dr, Goleta, CA 93117
Closed. Opens at 8:30 AM v 1 in: Camin

VO e

(4] santabarbaraca.gov
O re Own e d Add alabel «  CAHH+RH Goleta, California
(805) 8971983
- ? () hollisterbrewco.com
. [2) Suggest an edit Claim this business
i 9 z R, (805)968-2810
usinesses 1TNa B Akt

Closed. Opens at 11:00 AM v

need help getting | . Public Unmanaged:

. pe Potentiall Privately Owned:
Verlfled . - Office is claimed | claimable b y’rhe Owner/operator
but other locations Y

DMO depending mcélgierii(rjw help
on relationships g

may be relevant



Make two lists of unclaimed businesses.

1. Listings that the DMO owns,

or that are unmanaged public

listings that the DMO wants to
be responsible for.

2. Listings that are privately
owned, and are important to
tourism.

Use “normal” verification process, or use
Miles Support to perform instant verification.
Do not use Trusted Verifier for your own
listings.

Contact the owners and offer to help them
get verified using the Trusted Verifier App on
your supplied Pixel phone.



Trusted Verifier Step-By-Step
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;] Q

Trusted Verifier
Marketing @ Google
€ Everyone

- @ Q

Downloads Tools Similar

Instantly verify business listings in Google My
Business.

314 WHAT'S NEW
Improves user experience, and fixes stability issues.

What is “Trusted Verifier?”

Trusted Verifier is a “whitelist” (invite-only)
application available through the Google Play
store. It was piloted as part of a chamber of
commerce program in 2016 called “Let’s Put Our
Cities on the Map”. Trusted Verifier allows
approved accounts to instantly verify listings for
businesses in person.

miles

PARTNERSHIP



== DMO Help Q Describe your issue

Welcome to the DMO Knowledge Base
How to make the most of your destination on Google K n OWl e d g e

The DMO Partnership Program aims to enhance your destination's online visibility. B O S e

Much of Google's online content is built on the combined contributions of Google, users, and DMOs.

In this help center you will find the details on how you can get the most out of Google products and help your
local partners update their information on Google.

-
-
”
Google My Business Trusted Verifier Trusted Provider
miles
City Photos 360 imagery Videos S ARTNERSmIP




DMO Help Q Describe your issue

Trusted Verifier

Using the Trusted Verifier App @ makes Google My Business verifications
easier and faster.

If the business doesn't exist on Google Maps, you can help the owner sign
up to Google My Business, create a listing account, and immediately verify
them on the spot.

From that moment, they are able to manage their account; add all the
necessary information, photos, and events; and respond to reviews.

When the account isn't verified, user generated content appears and
anyone can modify it.

More information about the Trusted Verifier app can be found on the Help
center 3.

DMO Trustea
Verifier Training

Introduction

Device requirements
Trusted Verifier Policies
GMB Policies
Downloading the app

Create & Verify a GMB Listing using the TV app

miles

PARTNERSHIP




DMOs-Trusted Verifier Quiz

Thanks for signing up to be a Trusted Verifier—we're thrilled that you'll be using the Trusted Verifier
app to get businesses in your community verified on Google My Business. Before you can get
whitelisted and gain access to the app you'll need to complete training and pass this short quiz.

* Required

DMO Trusted Please provide your irst and last name. *
verifier “QUIZ” Your answer

DMO's Name *

Your answer

https://support.google.com/streetview_trusted/answer/7629025?hl=en&ref_topic=7623484

Your answer



Joining the Beta: Http://g.co/TrustedVerifierApp and install the app.

I nttps:/play.google.com

Trusted Verifier

Marketinc oogle

Get the testing version

If you already have the Trusted Verifier app
installed on your device, you'll get an update with
the testing version shortly. If you don't have the
Trusted Verifier app installed, dow diton

y first, then you'll get an update with the
testing version. It can take a few hours for the
update to arrive.

Leave the testing program

You can leave the testing program at any time. If
you leave the testing program and a public version
of the app is available, you can switch to public
version by uninstalling the testing version and
installing the app again on Google Play.

Leave the program

You are a tester

(CReR &7 RERD]

Trusted Verifier
Marketing @ Google
| ) Everyone

Tools Similar

y verify business listings in Google My
Business.

READ MORE

=N

[SReR & N RERE
Q

Trusted Verifier
Marketing @ Google
€ Everyone

Trusted Verifier

needs access to

Identity

Downloads Tools Similar
Instantly verify business listings in Google My

Business.

At =
%, WHAT'S NEW
Improves user experience, and fixes stability issues.

0O 9.4 = 1500


http://g.co/TrustedVerifierApp

Does the
business exist,
and is It
verified
alreadye

The Glenview o
- thode's End at Pelican Bay

o Glencove (

naples grande spa

acPath

. E
(s} &
Clam ¥ %, s 9
b 3
@
%
3 0 N
‘”‘5 %
2 Stratford of Pelican Bay by,
8 O
St Nicole Condominiums o
Naples Grande Spa g
5.0 % %k k% - 3 reviews ;

Day Spa Heron Polnt O

serendPVg

Q
3
o ® 4 <
SAVE NEARBY  SEND TO YOUR SHARE o ®
PHONE s %
] o g
3 o -
Q@ 475 seagate Dr, Naples, FL 34103 = o =y 3
A
g A
®  naplesgrande.com 3
)
4,
%, (239)594-6321 oy
<
Q Claim this business I ?5' ' Naples Grande Spa
Clam Pass Park (D
Add a label Clam Pass Canoe

The Catch of the Pelican

y, Q

Clam Pass Beach Parking

and Kayak Launch
SUGGEST AN EDIT

Add missing information @

Q

Naples Beach Club

®©  Addhours

Baypointe at Naples Cay

S
; i;l'n.‘j;

5Photos

Naples Cay o
Add a photo

PARTNERSHIP



n Feeling Lucky

e Peabody

C.A. Miles Par...

] C.A. Miles Partnership
'  cac.@milespartnership.com |

Atlanta CVB
' C.A. Slipperypig
Cac9871
~ CLIENT Bermuda Tourism
gﬁ:., CLIENT Discover The Palm Beac...
Condado Vanderbilt
@=5 Explore Branson
Family Fun Parks Branson
GDMO Savannah
; Miles
Naples Grande

g Waterloo

e Guest

Q Manage people

Lﬂ_ Close all your windows

2.

OPEN A BLANK BROWSER WINDOW: In
Chrome on a laptop or desktop
computer (not a phone or tablet),
click in the upper right corner to
display the users panel, select
“Guest”. This clears all login, cookies,
users, etc. from the browser.

(You can also use incognito mode if
you prefer)

miles
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Make the most of
your free Google
listing.

At this point,
have the
business
owner sit
down at the
laptop.

miles
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3.

OWNER LOGIN:

Enailbrgisios Go to this address in the browser:
hitps://business.google.com/add/tv
Ask the business owner to login to the
Google account that will become the
owner of the listing.

Google

Signin

to continue to Google My Business

Forgot email?

More options

English (United States) Help Privacy Terms

miles
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https://business.google.com/add/tv

Important!

Just to reiterate - you start the process with this
URL. If you don't you won't have the “in-person” opftion

to verify and it may prevent the owner from accessing
that option even if you start over again.

hitps://business.google.com/add/iv

PPPPPPPPPPP


https://business.google.com/add/tv

4.

BUSINESS NAME SEARCH:

Once the owner is logged in, search
for the business name. As you type
you'll get suggestions, what you want
to do is click the suggestion below the
search field to confinue. If there
aren’t any suggestions - you can still
verify, but you'll have to type the full
information in. Note that not all
businesses CAN be verified this way.

What's the name of your business?

Business name

m Catch of the Pel

The Catch of the Pelican
Seagate Drive, Naples, FL, USA

NEXT




< Where are you located?

S.

Country / Region
Q@ United States v

Stieet addiess

475 Seagate Drive
add line
City
Naples ADDRESS CLARIFICATION:
State 7IP code In some cases, YOU’” be OSked TO
Florida v 34103

clarify address information.

M (] !delivergoods and services to my customers. Learn

more
NEXT

miles
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< What kind of business do you run?

Correct category selection helps you attract customers who are
searching for businesses like yours in your area. Select a category
that best matches your business. Learn more

Business category

9 Day Spa

NEXT

6.

CATEGORY:

In some cases, you'll be asked to
select a business category. The
categories are limited and fixed by
Google - you can’t add to them. You
can however select multiple
categories later on to try to best
represent the business.

miles
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< Make connections (optional)

Providing current info will help customers get in touch and learn more
about your business.

Phone numbel

'L = - 418445331363

Website

&  http://www.naplesgrande.com/resort/spa-wellness

NEXT

/.

PHONE & WEBSITE:

Add or skip depending on how much
time you have. Owners can always
add these later.

miles
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8.

< Stayin the know

Would you like to receive communications with personalized tips and
recommendations to improve your business's presence on Google?

O Yes
O No

NEXT

NOTIFICATIONS:

Best to click “Yes"” here, the owner
can always change their notification
settings once they log in.

miles
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< Verify your connection to this business

Let's confirm that you're authorized to manage this business listing.

Once verified, you'll be able to make the most of your listing on
Google.

v/ Get your business found on Google Search & Maps
v/ Respond to customer reviews

v/  Create promotional posts and upload photos

v

Track business analytics

CONTINUE

Just hit “Ycontinue” here.

miles
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Choose a way to verify

Select how youd like to get a verification code. Learn more

2 Inperson
Your Google representative will help you

VERIFY

@ Email
Enter the email address where your code will be sent
EMAIL
info @naplesgrande.com

Postcard by mail
Have a postcard with your code mailed to this address

Contact name MAIL

The Catch of the Pelican
475 Seagate Drive, Naples, FL 34103, United States

@ \Verify I‘a(er N v . LATER
You can't fully manage your listing until you're verified

10.

VERIFICATION:

The next dialog includes the available
methods of verification. If YIn person”
is grayed out, the business category is
not valid for instant verification and
another method must be used. Select
“Verify” next to “In person” to
proceed.

miles
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Show this code

Have your Google representative scan this code

CONTINUE

Having problems?

CHANGE METHOD

11.

VERIFICATION:

The next dialog shows the QR Code
that you will need to scan in your
Trusted Verifier App to complete the

verification.

PPPPPPPPPPP



This is the only
part that

requires the
phone.

© ¥ al99% 010:32 AM [ 2d

® O

atll 99% 010:32 AM

Bermuda Official Visito... October 16 - A\ § Verify a new busin...
Dockyard Terrace, Sandy's ' o\ ! LAY

Parish Q

Bermuda Tourism Auth... October 16
22 Church Street, Hamilton Q

Verification complete

,_' | |} Bareode Scanner

Congratulations, the verification

Riverloop Expo Plaza, J...0ctober 12 ‘o -.% = ‘g ; p g,g Sg :§ ?ow visible on the business
3 £ - b3 - Isting.

400 Commercial Street, : 3ESo£880ce %

Waterloo, IA 50701 2238532283

O

Mile

<

D s Google




Google My Business

The Catch of the Pelican

Create an ad

Add new location

Manage locations

Settings

Support

Published (2 updates)

This location has updated information from Google users or other sources.
Review these published updates to make sure that they're accurate.

REVIEW UPDATES

LATEST REVIEWS

@ Amanda Shames
4 days ago

% ¥ % % % amazing food. my mother and | ate there 3 nights
while staying at the hotel. every meal was amazing. burger. salmon....
. More

& REPLY

aaron mandel

5 days 8go

% % % % % We are here late last night after a long day of
traveling. The service was great and the food was on point.

& REPLY

MANAGE REVIEWS

LATEST CUSTOMER PHOTOS

Advertise easily in minutes

Show up whenever customers are looking for you online - on their computers
or mobile devices. Set up in minutes, and only pay when your ad is clicked.
Learn more

Start with $100 in free ad credits

GET STARTED

Complete your listing

_@ Add a profile picture so people can recognize your business
T across Google,

ADD PROFILE PHOTO

Your business is on Google
G View on Search

” View on Maps

VERIFIED, you can
move on to the next
person. Close the
browser window and
restart from the
beginning.

miles
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Trusted Verifier

Potential Verification Issues

PPPPPPPPPPP



CREATING A GOOGLE ACCOUNT: If
the business owner doesn’'t have an
existing Google account, have them
set one up here:
hitps://accounts.google.com/SiganUp

eservice=accountsettings. Note that
you can switch between an @gmail
account and an existing email
account with the link under the
username field. Note though that
some products will require a
gmail.com address.

Create your Google Account

One account is all you need

One free account gets you into everything Google

GMRDGLG * @

Take it all with you

een devices, and pick up wherever you left off,

Name

Choose your username
@gmail.com
| prefer to use my current email address

Create a password

Confirm your password

Mobile phone
- -

Your current email address

miles
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https://accounts.google.com/SignUp?service=accountsettings
https://accounts.google.com/SignUp?service=accountsettings

LOST PASSWORD: If the business owner
has an account, but has lost or
forgotten the password, use the
recovery options here:
https://accounts.google.com/signin/v2/
usernamerecoveryeservice=accountset
tings&passive=12096008&0sid=1 to try to
reclaim the password. There are several
steps available and the recovery
answers will depend on how the
account was set up. If the password for
the accountisn’t recoverable, create a
new account, complete verifying the
business and the business owner can
transfer ownership of the business to a
different user later, if and when they
recover the password.

Google

Account recovery
0 naplesgrande475@gmail.com

Enter the last password you remember using with this
Google Account

Enter last password

Try another way m

English (United States) ~ Help Privacy Terms



https://accounts.google.com/signin/v2/usernamerecovery?service=accountsettings&passive=1209600&osid=1
https://accounts.google.com/signin/v2/usernamerecovery?service=accountsettings&passive=1209600&osid=1
https://accounts.google.com/signin/v2/usernamerecovery?service=accountsettings&passive=1209600&osid=1

PREVIOUSLY REQUESTED A VERIFICATION:

If the business owner has previously
requested verification via postcard,
you'll need to invalidate that pending
verification before you can access
Instant Verification. In the Business
owner’'s GMB account there will be @
blue bar across the top that ends with
either:

“...learn more [Enter Code],” in which
case click the “Enter code” button and
enter “00000" five times to invalidate
the postcard verification. Return to
section IV to complete verification.
“...Idon't’ have a code [Enter Code],”
in which case click “l don't have a
code” and then return to section IV.

miles
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BUSINESS IS VERIFIED, BUT WE DON'T
KNOW TO WHOM: To learn who the
business is currently verified to,
complete the search, but instead of the
dialog shown earlier you will see this
dialog, which shows a portion of the
verified email. If the business owner can
recognize the email from that portion,
proceed with one of the other steps
here to login with that account.

Someone else has already verified this listing

This listing has already been verified by we...@.... If you own this email address, please
follow the Account Recovery help guide. If you still want to add this listing to your
account, you can request admin rights from the current verified user. This may take
some time.

If you would like to update this listing's information on Google, you can also report a
problem, which will be reviewed more quickly.

miles
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This process of requesting ownership
can be lengthy, so it is preferable for the
business owner to locate the email and
password another way. At this point in
the process, no verification can be
performed.

Google My Business

CANCEL SUBMIT

W10th Ave

PARTNERSHIP
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Trusted Verifier

Usage Rules and Nofes
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What kind of documents do business owners need to be verified at a partner event?

Business owners should bring one or more of the following documents to an event to be eligible for
verification with Trusted Verifier:

« Utility bills
* Tax letters

* Business registration certificates

A All documents must be original and include the business’ name, address, and category (if

possible). Copies of documents are not acceptable. A business card isn't sufficient for
verification with the Trusted Verifier app.

It's the Trusted Verifier's responsibility to become familiar with the types of documents theyll verify.

Do not verify a business without the required documentation. The business owner can request
verification through one of the other verification methods.

Get Your Business Online @ events in North America and Puerto Rico: If the business owner doesn't

have the required documents on hand, you may verify the business by searching for it on the relevant
government business entity search site 2.




About the verification process

I'm not sure if | can verify a business by following the Trusted Verifier policies. What should | do? A

If the business doesn't follow our policies and requirements to get verified with the Trusted Verifier app, you shouldn't verify the
business. However, you can suggest that the user try a different verification method, like postcard verification.

I'm verifying at an event and the participant has no proof documents, but | personally know them and their
business. Can | still verify them with the Trusted Verifier app?

No.




Listing

Information

1 Add missing information for Top
Sights and GMB listings*

1 ldentify and flag duplication in
Top Sights

d  Add missing listings to Google
Maps

*Miles will work on these items on your behalf as part of your
Program scope.
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Use the Missing
Data tab to isolate
listings in your
destination that
need updated
information.

Look for missing data in these columns of the audit documents

A

E

EO [ G [ H | ]

L) Kk jt | ™M |

Santa Barbara Top Sights Audit

Listing Title

Mission Santa Barbara

~|Stearns Wharf

> |Santa Barbara Zoo

' |Superior Court Of California County Of Santa Barbara
. East Beach :

Stearns Wharf

Arroyo Burro Beach County Park

El Presidio de Santa Bérbara State Historic Park
Santa Barbara Botanic Garden

State Street

Lotusland

12

13

L

Possible Values

Note: 0 means no photos, 1 means some photos but needs improvement, 2 means plenty|

01

01

Busine.s Ca*egory Descrip. Reviews Svuv.eoe venar

Catholic ci h%g
Tourist attractip
Zoo in Santa Barbg
Building in Santa Ba
Santa Barbara
Harbor and wine
Park in Santa Barbat
Museum in Santa Bz
Botanical garden in
Shopping

Botanical garden in
Dark in Santa Rarhat

ar Roach
Top Sights | Missing Entities | (3

gAddress
1219 State St, Santa Barbara, CA 93101, USA
3 2670 Ontiveros Rd, Los Olivos, CA 93441, USA
1909 CA-246, Buellton, CA 93427, USA
a Barbara, CA, USA

3400 Ca
121 State St, S@qta Barbara, CA 93101, USA

3 12918, 1555 S Jamesdm.n, Montecito, CA 93108, USA
9 |1317 State St, Santa Barbana, CA 93101, USA
10 1012 State St, Santa Barbara, CA93101, USA
11 |Ventura, CA 93001, USA
12 |Cold Spring Rd, Montecito, CA 93108, USA
13 /898 S Sepulveda Blvd Suite 420, El Segundo, CA 9024
14 22 N Voluntario St, Santa Barbara, CA 93103, USA
15 405 Glen Annie Rd, Goleta, CA 93117, USA

» | Overall Stats | Incomplete Listings

aReal, PO Box 62154, Santa Barbara, CA 93105, USA

Complete Listings Missing Data

gMaplink gTown
https://map Santa Barbara
https://map Los Olivos
https://map Buellton
https://map Santa Barbara
https://map Santa Barbara
https://map Santa Barbara
https://map Montecito
https://map Santa Barbara
https://map Santa Barbara
park https://map Ventura (
park https://map Montecito (
point_of_intereshttps://map El Segundo  (
point_of_intereshttps://map Santa Barbara (
paint_of interechitng.//map Goleta (

glype
art_gallery
food

food

food

food

lodging
lodging
movie_theater
night_club

USA

gPhone

0,1

0,1 0,1 0,1
iivw.. Phone Website

01 01,2
Events Photos Total Completeness Relev
80% Yes
80% Yes
100% Yes
90% Yes
=9
- No
90% Yes
90% Yes
100% Yes
-?
70% Yes
70% Vo

gWebsite
805) 453-41 https:
805) 688-8664
805) 735-7000
805) 453-4063 http://www.s
805) 403-1533
https://www
https://www
805) 963-9580 http://metrot
805) 965-4351
805) 658-5730 http://www.n
805) 969-9990 http://www.lc
310) 421-1861 http://www.3
805) 963-0842 http://bethmc
805) 968-6400 http://glenant

NWW .

X Y
cTotalScore gRating

AF AG

Status Claimable?
4.7 Active
4.4 Active
4.9 Active
5 Active
Active

4.2 Active
4.6 Active
4.5 Active
4.2 Active
4.7 Active
4.8 Active
Active
Active
4.4 Active

Yes
No
No
No
No
No
No
No
No

No
No
No
No

Missing Listings | ...

@ i [«




santa barbara international orchic  C

Back to results

Suggest an edit
Santa Barbara International Orchid Show

Santa Barbara International Orchid Show

-‘. Category

Suggest an edit

54, Santa Barbara, CA 93105

Santa Barbara International Orchid
Show

Change name or other details
Edit name, location, hours, etc

Greenhouse

d
NEARBY SEND TO YOUR
PHONE

3400 Calle Real, PO Box 62154, Santa Barbgra, CA
93105

C7J7+5G Hitchcock, Santa Barbara, CA
(805) 403-1533

Add a label

[F] Suggest an edit

Add missing information

@ Add hours

®  Add website

5 Update location on maj
Remove this place pc_’____ F A 5

Mark as closed, non-existent, or duplic}te

is located within another, enter the containing place.,

Search fo}place or business

Add hours

(805) 403-153:

@ Website

https://sborchidshow.com/

Thanks for improving Google Maps!

You'll get an email when your suggestion is reviewed

CONTRIBUTE MORI

ABOUT




Santa Barbara i’op Sigﬁts Audit

Note: 0 means 1 ~ shotos, 1 means some photos but needs improvement, 2 means plenty of good p

Possible Values 01 01 01 01 01 01 01 01 01,2
o o “ o atego De N Addre fied 0 p O o eb o o oto a O pletene Releva
 Mission Santa Barbara ‘Catholic church in Si 1 1 1 1 1 1 2 8 80% Yes
earns Wharf Tourist attraction in 1 1 1 1 1 1 0 2 8 80% Yes
Santa Barbara Zoo Zoo in Santa Barbar. 1 1 1 1 1 1 1 1 2 10 100% Yes
Superior Court Of California County Of Santa Barbara  Building in Santa Ba 1 1 1- 1 1 1 1 29 90% Yes
i\'f;‘ | T ﬁiﬁi ra - - B S - - = {252 S -2
arns Wharf Harbor and wine - - - - - - - - - - - No
Arroyo Burro Beach County Park Park in Santa Barbat 1 1 1- 1 1 1 1 2 9 90% Yes
El Presidio de Santa Barbara State Historic Park Museum in Santa B: 1 1 1 1 1 1 1 1 1 9 90% Yes
Santa Barbara Botanic Garden Botanical garden in 1 1 1 1 1 1 1 1 2 10 100% Yes
State Street Shopping - - - - - - - - - - -?
Lotusland Botanical garden in 1 1 1 1 1 0 2 7 70% Yes
Leadbetter Beach Park in Santa Barbai 1 1 1 1 1 1 1 7 70% Yes
Shoreline Park Park in Santa Barbai 1 1 1 1 1 1 1 7 70% Yes
Santa Barbara Museum Of Art Museum in Santa B: 1 1 1 1 1 1 1 2 9 90% Yes
Santa Barbara Museum of Natural History Museum in Santa B: 1 1 1 1 1 1 1 1 2 10 100% Yes
Santa Barbara Museum of Natural History Sea Center Museum in Santa B: 1 1 1 1 1 1 1 0 1 8 80% Yes
| Old Mission Santa Barbara 'Historical landmark 1 1 1 1 1 1 1 0 2 9 90% Yes
Alice Keck Park Memorial Gardens Park in Santa Barbar 1 1 1 1 1 1 1 0 1 8 80% Yes
Visit Santa Barbara Non-profit organiza 0 1 1 1 1 0 1 5 50% Yes
Douglas Family Preserve Nature preserve in ¢ 1 1 1 1 0 1 6 60% Yes
Chumash Painted Cave State Historic Park State park in Santa | 1 1 1 1 0 1 5 50% Yes
Chase Palm Park Park in Santa Barbar 1 1 1 1 1 0 1 6 60% Yes
Alameda Park Park in Santa Barbai 1 1 1 1 1 1 2 9 90% Yes
Santa Barbara Historical Museum Museum in Santa B: 1 1 1 1 1 1 1 0 2 9 90% Yes
MOXI, The Wolf Museum of Exploration + Innovation Museum in Santa Bz 1 1 1 1 1 1 1 0 2 9 90% Yes
_Kna 's Castle 1 1] 0 2 4 40% Yes

ulevard:

Mansion in Santa B¢

A

Butterfly Beach
Andree Clark Bird Refuge
Goleta Beach Park

Rattlesnake Canyon Park

Moreton Bay Fig Tree

Santa Barbara County Courthouse Gardens
Elings Park

Santa Barbara Waterfront Department
Museum of Contemporary Art Santa Barbara

Scenic, sandy beach
Park in Santa Barbai
Park in Santa Barbai

Park in Santa Barbar
Historical landmark
‘Park in Santa Barbat
Park in Santa Barbat
City government off
Museum in Santa B:

= O = O

i
o)
’

i
| |
iyt

L)

|
.

-
oL}
-

1 1
1

1 1
1 1 1
1 1 |
o .
1 1 Tt s

40

-

R =

O e e e

(= BX< R = I = =]

LR = S V)

6
5
6
9
6
8

57
70% Yes
60% Yes

60% Yes
50% Yes
60% Yes
90% Yes
60% No
80% Yes




DMO Help

Q Describe your issue

DMO Report an Issue form

Welcome to the DMO Partnership program. Please use this form to report any issues you might experience with
the tools and platforms on Google related to your participation in the program. Remember to provide us with as
much relevant information as possible so we can assist you in a timely manner.

In order for us to support you in the best way possible, we ask you to please submit one issue per report. May you
have multiple issues, please fill in the form multiple times.

Email address *

Please enter your email address

Country *

Select one - ’

ey hitps://support.google.com/streetview trusted/contact/dmo

Please enter the name of your organization

Use the DMO

Issue Form to
flag issues like
duplicate
locations.

miles
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https://support.google.com/streetview_trusted/contact/dmo

Add Missing Places to Maps

PPPPPPPPPPP



This tab shows business listings provided by the DMO that do not
appear on Google Maps. These are opportunities to improve both
maps and the exposure for these businesses by adding their
information to the maps product.

| (e

D

These listings do not currently have GMB listings.

) Name

4 |Olio e Limone Ristorante

En Fuego Events

6 |Santa Barbara Polo & Wine Festival
/ |Amazing Scavenger Hunt Adventure - Santa Barbara
3 | California Wine Festival

) |Santa Barbara Wine Country Tours
Destination Vine

Channel Islands Provisioners

Allied PRA Destination Management
Santa Barbara Revels

Land and Sea Tours

Flamenco Arts Festival

6 |721 Industries

Santa Barbara Car Free Project

Los Olivos Chamber of Commerce
Visit Santa Ynez Valley

Primary Phone
(805) 899-2699
(805) 448-7070
(818) 274-4950
(805) 603-5620
805-886-5103

(805) 884-9283
(818) 879-3951
(805) 758-3375
(805) 884-0600
(805) 565-9357
(805) 683-7600
(805) 967-4164
(805) 570-8047
(805) 961-8833
(805) 455-1008
(805) 450-8841

Pl ysical Address 1

11 \V. Victoria St., Ste. 17
1074 Casitas Pass Road #232
3300 Yia Real

1 Garden Street

1114 State Street, Ste 295

32 E Haldy Street

522 Gardén Street

2012 Castilip Street

1187 Coast \illage Road, Suite #1-578
480 Pimiento\Lane

216 Arboleda Road

547 Via Rueda

67 Depot Rd

P.O. Box 60436

PO Box 280

PO Box 633

Physical City Physical Zip Web Site

Santa Barbara
Carpinteria
Carpinteria
Santa Barbara
Santa Barbara
Santa Barbara
Santa Barbara
Santa Barbara
Santa Barbara
Santa Barbara
Santa Barbara
Santa Barbara
Goleta

Santa Barbara
Los Olivos
Solvang

93101 http://www.olioelimone.com

93013 https://www.surfbeerfest.com

93013 http://www.sbpoloandwine.com

93101 http://www.UrbanAdventureQuest.com
93101 http://www.californiawinefestival.com
93101 http://winetours-santabarbara.com/
93101 www.destinationvine.com

93105 www.cip.bz

93108 http://alliedpra.com/locations/santa-barbara/
93108 http://www.santabarbararevels.org
93110 http://www.out2seesb.com

93110 www.flamencoarts.org

93117 http://www.721lindustries.com

93160 http://www.santabarbaracarfree.org
93441 http://www.losolivosca.com/

93464 http://www.visitsyv.com

‘ Overall Stats | Incomplete Listings | Complete Listings ‘ Missing Data | Missing Listings |... (%)




Destination Vine

Make sure your sqarch is spelled correctly. Try adding a city,

state, or zip code.

Search the web inst§a

Should this place be on Google Maps?
Add a missing place

THC 1 Coruy

ginta Inn & SKJKIC‘RQ
irbara Downtown

Q

&
Cantwell's Market & Deli %o Santa |
& a Yoga C

Our
o Dream Foundation 74 Sorrows

>
@ o 9
& ‘?/é

See Me Smile Dental & S
\‘@ r 8

QSoulh Coast Deli

EF Internati The Ar

2
%
S o Language Campus.., (Metropt

Apartments-Hotel

Add A Place

* Indicates required field
| Nomer
Destination Vine

Category*

Tour agency
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522 Garden St, Santa Barbara, CA 93101, USA
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Located within

lace is located within another, enter the containing place.

Search for 8 Or business

Hours
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Contact

(818) 879-3951

o Website

"% Map data ©2019 Google




Visual Assets

(Photos &
360s)

2

ldentify and upload owned assets to
relevant listings*

ldentify and upload destination
‘generic” owned assets and upload to
Google Maps*

Flag irrelevant or low-quality images in
the photo galleries of popular POIs*

Create new images for POIs that are
underrepresented and upload via maps

*Miles will work on these as part of your Program scope, but they
are also things that can be part of ongoing program efforts.
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Uploading Owned Assefts to Existing
Map Listings
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e Only upload photos you created or own the complete
rights to - nothing with a limited license or that requires
crediting someone else.

e Upload at least 4K images (3840x2160) which is about 9
megapixels.

e Don't use highly processed images - edits should be limited
to basic adjustments: color, contrast, saturation, etc.

Req Uiremen'l's e You are allowed to add caption/credit/logo to the

images, as long as they occupy less than 10% of the total
area along one side but they don't tend to perform as
well.

Visual Asset

e Avoid identifiable faces whenever possible.

e Preference images with bright colors and contrast.

miles
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Web
SERP or
Maps

o Ohio Street Beach

9 ’Navy Pier

Chicago Children’s
Museum

See photos

Navy Pier
Website Directions Save

4.5 Y%k k%) 17,339 Google reviews
Tourist attraction in Chicago, lllinois

FIND TICKETS

Navy Pier is a 3,300-foot-long pier on the Chicago shoreline of Lake
Michigan. It is located in the Streeterville neighborhood of the Near North
Side community area. Wikipedia

Address: 600 E Grand Ave, Chicago, IL 60611

Area: 34 acres

Hours: Open - Closes 10PM v

Year bullt: 1916

Designated CL: November 14, 1977

Did you know: Navy Pier invites you to Polk Bros Park to experience
Prismatica, a free, temporary public art installation supported by Hilton,
February 16 through April 15, 2018. navypier.org

Suggest an edit

Events
Wed, Aug 15 Live on the Lake!: Lil' Ed & The Blues Imperials
51SPM

Know this place? Answer quick questions

Questions & answers

Ask tiol
Q: What about parking at the Pier? btk

A: You can park on grand or illinois ave for much cheaper and it's 5 min
walk

€ Navy Pier

Navy Pier
45 %k kk¥ - 17339 reviews
Tourist Attraction

® g
NEARBY SEND TO YOUR
PHONE

FIND TICKETS

G Today-Sat, Sep 1

Navy Pier Firework

Former Navy training center draws crowds with carnival rides,
restaurants, shops & fireworks.

600 E Grand Ave, Chicago, IL 60611

navypier.org

Open now: 10AM-10PM v

Qo
®
W (312) 5957437
®
5]

SUGGEST AN EDIT

Popular times wednesdays v

200+ Pho!

Navy Pler

L




< Navy Pier Qi < Navy Pier

OVERVIEW REVIEWS PHOTOS OVERVIEW REVIEWS PHOTOS

with carnival rides, restaurants, shops &
fireworks. ALL BY OWNER 360° VIEW VIDEOS

9 600 E Grand Ave, Chicago, IL 60611

VIORV+MV Chicago, lllinois

M O b i | e Open - Closes 10:00 PM v

Customer parking

Maps App
(312) 595-7437

http://www.navypier.org/

Suggest an edit

miies
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C.A. Clark 0l0/0/0]

Posting publicly Points earned

C.A. Clark
Local Guide « Level 6 * 3,722 points &

. © DD

Your places CONTRIBUTE  REVIEWS PHOTOS EDITS Q4

o

R

Your timeline
@ Beachfront Resort v

O I e — Add your photos to Maps 1 month ago - Estimated location
FA  Your contributions 0 Post photos of places you've :
L]
been M
O < O U I e 2 Location sharing
Review places from your location and search
Contributions

A Start driving history

Buffalo Wild Wings :
You visited 5 days ago - Chicken Win.

& Offline maps ﬁ( 7,/:( ‘;\( 7":( *

@ Satellite & traffic

9)

Wi-Fi only »

Layers have moved Oak & Stone :
You visited 1 week ago - Brewpub
< ® u] < ® o




% ¥ 4 m65% 11:41 * ¥4 m65%

N I * S X C.A. Clark
Q Eskridge Hotel M... ~
Posting publicly

. » . 2
M O b I | e , r ! 1Y, . T Type a name, phone number, or

[+ S
email

Photos App  E= e Mo o

Create link Shared albyg

o .

Add to Nine Add to Nine Add to Nine Nine Email
Calendar Notes Tasks

Hannniits Save tn Nrive

miles
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Uploading Destination “Generic”
Images o Maps
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Posting Photos to generic
city/region etc.
The photos in the header of

Google Q. waterloo

your Travel Guide are
currently being pulled from
all maps (Local Guide)
confributions. This is good,
because it means your
contributions have a shot at
displacing images in the
header. BUT, there’s only one
method currently for
uploading images that will
place them in competition
for the header, and it's not
super easy.

Photo by Katl

City in lowa

Waterloo is a city in and the county seat of Black Hawk County, lowa, United States. As of the 2010 United States Census
the population decreased by 0.5% to 68,406; the 2016 Census estimates the population at 67,934, making it the sixth-
largest city in the state. The city is part of the Waterloo — Cedar Falls Metropolitan Statistical Area, and is the .. MORE

THINGS TO DO

Lost Island Waterpark
45 %ekkkd (503)

Amusement park with seasonal hours

George Wyth State Park
46 kK k¥ (273)

Wildlife sanctuary & recreational area

Hartman Reserve Nature Center
46 *kk k¥ (135

Woodland area with wildiife & trails

SEE ALL

John Deere Tractor & Engine
Museum
4.7 kkkk¥ (376)

Guided tours & interactive exhibits
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Type a name, phone number, or

e Start with the o, s
“photos” app T T © @& e
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“Add to Maps”.
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Click the name
in blue at the
top of the
screen where
Google *thinks*
the image was
taken.

Select
“Somewhere
else’” atf the
bottom.

Start typing the
name of the
City, region or
state in the
search box.

%0 O 091%

Q Epic Finds LLC ¥

Select place

powered by Google

Epic Finds LLC

Cibo Di Strada Street Food Bar

Basal Pizza

Waterloo Convention & Visitors Burgfiu

Shared from Photos

v
Q [ S
- -
Camera Folder

Suggested

Ramada by Wyndham WaterlogfHotel and
Convention Center

>  thanks | we 9

New Living Hope Apostg

omewhere else?
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Click the name
of the
destination in
the suggestions
list.

Click “Select”

Click the submit
button.

You'll get a
confirmation
message and
you're done.

30 O 091% *> 0 Paen91%

C.A. Clark
X . Q Waterloo ~
Posting publicly

Waterloo
1A, USA

i 2
Waterloo Water Works Use this place?

loo, |
Sycamore Street, Waterloo, |IA, USA Waterloo

Waterloo, IA, USA
Waterloo Center for the Arts

Commercial Street, Waterloo, |1A, USA

Waterloo City Hall
Mulberry Street, Waterloo, |A, USA

> wat Wat Waterloo &
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Note that this
approach can also
work for 360 images,
this example shows a
DMO created 360 in
the default spot for a
city-wide KP in Maps.

North Carolina
o e
B 10:43 AM

Hotels

lled with
District, former factory buildings house arusts’ studios.

,,,,
(27¢8)

£
(27¢)




Flagging Irrelevant Content for
Removal From High Priority Listings
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DuPuis Management Area
Effing Awesomeness

Image capture: Apr 2017 B Terms

Images may be subject to copyright. Privacy



ravish honolulu

All News Images Maps Sh Settings
About 152,000 results (0.90 seconds)

Ravish Honolulu | Waikiki's Newest Restaurant | ravishhoi
[#d) www.ravishhonolulu.com/ v

Raw, Garden and Grilled: Small Plates, Dinner and Cocktails. Daily 5-10PM!
Categories: Dinner Menu, Cocktails & Wine Menu

9 1775 Ala Moana Bivd, At THE MODERN HONOLULU, Honolulu, HI

Menu Open Table Reservations
Explore Variety of Cuisines Instantly Confirmed Reservations
Full Menu Available Online Book Online

@ Ravish Restaurant Honolulu — Raw plates, Grill, Sushi and Cocktails ...
www.ravishhonolulu.com/ v

From the ingredients to the innovative minds creating the dishes and cocktails served with them,
RAVISH at THE MODERN HONOLULU is about reveling in Hawaii's culinary renaissance. Believing
food should be experienced, not just enjoyed, Our team will take you on an innovative culinary journey
from the Pacific .

See full menu English - Careers - Reviews

You've visited this page 4 times. Last visit: 1/28/18

@ Ravish Honolulu - 402 Photos & 119 Reviews - Cocktail Bars - 1775 ...
hitps://www.yelp.com > Nightiife > Bars » Cocktail Bars v

% % %k * Rating: 4 - 119 reviews - Price range; $31-60

119 reviews of Ravish Honolulu "What a great find thanks to Yelp! Although, the address on Yelp takes
you to a clothing store...just go around the comer to the right and up the stairs to this fabulous
restaurant attached the Modem Honolulu..

You've visited this page 2 times. Las! visit: 1/28/18

@ Ravish, Honolulu - Restaurant Reviews, Phone Number & Photos ...
https://www.tripadvisor.com » ... » Oahu » Honolulu » Honolulu Restaurants v

* %%k k¥ Rating: 4.5 - 99 reviews - Price range: $$$8

Honolulu Restaurants. ... 1775 Ala Moana Bivd, The Modemn Honolulu, Honolulu, Oahu, Hi 96615-
1603. ... All reviews sushi roasted caulifiower ceviche oysters skewers pork salad steak modern hotel
modem honolulu surfing goat cheese server sarah asian hawailan great waitress special evening ..

@ Ravish Restaurant - The Modern Honolulu

https://Awww.th o i honolulu v

* k% k¥ Rating: 4.5 - 4 227 reviews

The next generation of Honolulu chefs. The next unexpected Honolulu experience. And with that, we
RAVISH - A"l Culinary” R RAVISH at THE MODERN

HONOLULU immerses you in a path of pleasure for all of the senses ~ imaginative dishes strong on

flavors charmed by dlassic ...

@ Ravish Restaurant - The Modern Honolulu
https://www.! linary-team v
%k k k¥ Rating: 4.5 - 4,227 reviews

Ravish Honolulu * vt
4.6 %%k k¥ 40 Google reviews

$$ - Pacific Rim Restaurant

FIND A TABLE

Address: 1775 Ala Moana Blvd, At THE MODERN HONOLULU,

Honolulu, HI 96815

Hours: Closed - Opens 5PM ~
Menu: ravishhonolulu.com
Reservations: opentable.com
Phone: (808) 943-5900

Suggest an edit

Know this place? Answer quick questions

Questions & answers
See all questions (1)

) Send to your phone

Reviews Edityour review  Add a photo

0 “Great family meal and food and service is good”™

@ “For my entree, | ordered the Garlic Shrimp dish.”

4@ “Table service could be improved, and the calamari was over

cooked.”



€< Ravish Honolulu I Ravish Honolulu iy~

c Ravish Honolulu
ALL FROMMENU ATMOSPHERE BYOWNER 360"\

What's wrong with this content?

Offensive, hateful or sexually expyCi

Copyright or legal issue

Privacy concern
Poor quality
Not a photo or video of the place

Other

Please share your reason. Examples: inappropriate caption,
misclassification, bad audio.

CANCEL REPORT




- DMO Help Q Describe your issue

DMO Report an Issue form

Welcome to the DMO Partnership program. Please use this form to report any issues you might experience with
the tools and platforms on Google related to your participation in the program. Remember to provide us with as
much relevant information as possible so we can assist you in a timely manner.

In order for us to support you in the best way possible, we ask you to please submit one issue per report. May you D M O | S S U ( E

have multiple issues, please fill in the form multiple times.

Email address * F O rm

Please enter your email address

Country *

Select one - ’

ey hitps://support.google.com/streetview trusted/contact/dmo

v
Please enter the name of your organization m I I e s

PARTNERSHIP



https://support.google.com/streetview_trusted/contact/dmo

Creating New Content
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1. INFORMATIVE

What would a potential visitor want to

know or see about this place?

Consider the scope, the scale and
the context of the place you're

capturing.

2. ATTRACTIVE

What makes this photo

eye-catching? Consider color,
contrast, saturation, lighting, focus

and leading lines.

3. REPRESENTATIVE

Represents what the place would
typically look like. Avoid featuring
specific events, seasons or
conditions.

PARTNERSHIP
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This photo is good! It's informative
and attractive. Easy to understand
what it is, where it's taken from, bright
colors good conftrast, good framing.

This photo is bad. It isn’'t attractive -
off-kilter horizon, muddy colors, and it
isn't particularly informative -
unreadable signs/context.

miles
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Boulettes Larder I. .I ~
Andrew Wilson

é} MAY 2017

10,757 views

10X



T

Pixel camera excels in lower/mixed light situations



Photo Best Practices

Only upload photos you created or own
the complete rights to.

Upload at least 4K images (3840x2160)
which is about 9 megapixels - the Pixel
phone shoots 12 megapixel images.

Don't use filters - limit your edits to color,
contrast, saturation, etc.

Don’t composite images.

You are allowed to add
caption/credit/logo to the images, as long
as they occupy less than 10% of the total
area along one side but they don’t tend to
perform as well.

Avoid identifiable faces, or carry release
formes.

https://www.localguidesconnect.com/t5/News-Updates/How-t

Some Basic Photo Tips

Shoot mostly horizontal images - the
products make much better use of them
than portrait images.

Zoom with your feet - don’t ever use the
digital zoom on the phone.

Keep your vertical and horizontal lines as
straight as possible.

Use a tripod if you can.
Have an obvious point of interest.

Avoid artistic angles, textures and
close-ups.

Avoid seasonal images, unless that’s
relevant to the location you're shoofting.

o-Upload-Great-Photos-to-Google-Maps/ba-p/98729

miles

PARTNERSHIP



https://www.localguidesconnect.com/t5/News-Updates/How-to-Upload-Great-Photos-to-Google-Maps/ba-p/98729
https://www.localguidesconnect.com/t5/News-Updates/How-to-Upload-Great-Photos-to-Google-Maps/ba-p/98729




Settings

General

Save location

Camera sounds

Gestures
Volume key actig

Slow Motion
Panorama
Photo Sphere
Portrait

AR Stickers
Lens

Settings

Grid type
O off
O 3x3

O Golden ratio

CANCEL

@
Tip
Turn on grid in
your camerad

PARTNERSHIP




Use HDR

HDR+ on

setting

miles
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Tip
Shots without

obVious
people are

preferable -

Avoids
blurring of
* faces
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Top Sights Locations with Poor/Missing Photos or 360s

The following locations were identified during the Audit as having low-quality photos (or no photos at
all). Locations in need of better still photos are indicated with (p), and locations that could use better
360 images are indicated with (t).

El Presidio de Santa Barbara State Historic Park (p,t)
Leadbetter Beach (p,t)

Shoreline Park (p)

Santa Barbara Museum of Natural History Sea Center (p,t)
Alice Keck Park Memorial Gardens (p,t)

Visit Santa Barbara (p,t)

Douglas Family Preserve (p,t)

Chumash Painted Cave State Historic Park

Chase Palm Park (p,t)

Andree Clark Bird Refuge (p,t)

Goleta Beach Park (p,t)

Moreton Bay Fig Tree (p)

Santa Barbara County Courthouse Gardens (p)
Elings Park (p,t)

Santa Barbara Waterfront Department (p,t)

Museum of Contemporary Art Santa Barbara (p,t)

Lookout Park (p)

Land Shark (p,t)

Rocky Nook Park (p,t)

Old Spanish Days Carriage (p,t)

Casa de la Guerra (p,t)

Mission Rose Garden (p,t)

Santa Barbara Zoo (t)

Santa Barbara Botanic Garden (t)

Santa Barbara Museum Of Art (t)

Santa Barbara Museum of Natural History (t)
Alameda Park (t)

Santa Barbara Historical Museum

MOXI, The Wolf Museum of Exploration + Innovation (t)
Rattlesnake Canyon Park (t)

Kids World (t)

Santa Barbara Maritime Museum (t)
Deep Sea Tasting Room (t)

miles
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CBA Locations with Poor/Missing Photos or 360s

The following locations were identified during the Consumer Behavior Analysis as having low-quality
photos (or no photos at all). Locations in need of better still photos are indicated with (p), and locations

that could use better 360 images are indicated with (t).

Arlington Theater Santa Barbara (t)
Blush Santa Barbara (p, t)

Brophy Bros (t)

Carr Winery (t)

Paseo Nuevo (p)

Santa Barbara Harbor (p)

Santa Barbara Mission (p)

Santa Barbara Winery (p, t)
Stearns Wharf (p)

Agave Inn Santa Barbara (p, t)

Avania Inn of Santa Barbara (p, t)
Beach House Inn Santa Barbara (p, t)
Castillo Inn at the Beach (p, t)

Harbor View Inn Santa Barbara (t)
Holiday Inn Express Santa Barbara (t)
Hotel Indigo Santa Barbara (t)
Pacifica Suites (p, t)

Santa Barbara Inn (t)

Simpson House Inn Santa Barbara (t)
Spanish Garden Inn Santa Barbara (t)

miles

PARTNERSHIP



Optimization

L

ldentify technical issues and other bugs within
products and flag to google via form

Opftimize articles around appropriate
keywords related to your destination in fravel
guides.

Optimize YouTube fitles, descriptions and
tags. Add additional video content if
available

Implement structured data/schema data on
events and other pages of your website

Optimize images on your site

Utilize Posts on Google program to expand
organic exposure for events, etc.

PPPPPPPPPPP



ldenftity Technical Issues and Other
Bugs within Products and Flag to
Google Via Form

PPPPPPPPPPP
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near present sy Caldoma

Vibipeca
Address: 2201 Lagena 5t Santa Barban CA 93125
Opened: 1620

Aewa: 20 2cres
Aschiboctoral style: Sarvsh Colonal archiachrs
Phone: (305) 6224151

NRMP Refesence Number: 66000217

Archtact: Aotonss Risol

1 Sud0edt 3 S8 Own IV Dutise?

Events

Wed. Nov 21 Consoning Hie
£30FM

Fil, Now 23 Social ke Front Coantry
615PM

Wed Nev28  Condioning Hie
630m

Vi 3+ mere

Konow this place? Anser Guck queitens

Questons & answers
Q: Wiy & Senta Barbira 30 moorant st what was Peve
P

Ak 4 gonston
A what was 126 religion and cherch?

Sae 09 cuestons (N

Old Mission Santa Barbara

L6 hok ko 588 Gosge reviews

Mistorical ik i Senta Dartiers, Cformsa

Langmark 1706 Spmun meseion wih e<o0 i1 5 arkfects, Gardens wih ocean
¥iess & 3 9 $nop.

Address: 2201 Laguna SU Sarta Bardera, CA 93108
Mours: Open - Closes 4150M »
Phone: [30%) 6424713

Suggest we ot

Kaow this place? Anzwer auck questons

Questons & answers

A
Q: 15 e Mssion Gpan on Senday and what are 16 Nours? oo
A: Better cal ahead 10 506 when they have 3 sanvice 1 Bere

See 2l questons (3]

Popular times @ Toescayi 2

& 5 AN Usaaty not 00 busy
< b
~ "

Pian your visit
Precpie typicatly S06N0 D 10 1.5 howrs here

You may find
technical issues
with products, or
have an issue
with a listing that
can't be solved
with content
tactics.
Duplication of
listings in Top
Sights is a good
example.
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ort.google.com/streetview trusted/contact/dmo

Please enter your email address

oo Selecting @

. category here
will help to get
the message
directed to the
appropriate
== | team within

Google Maps

- Google.

My Business Provider

DMO name *

Please enter the name of your organization

Contact person *

Piease enter the name and email of the contact person, whom we should contact about possible solutions

$ 1 will be sent to Google. We will use the information you give us to help address technical
| Trusted Verifier  bject to our Privacy Policy and Terms of Service

Google Street View

Google Destinations

Google Trips

®2019 Google - Privacy Policy - Terms of Service m 8 Send fee
Accesses

miles
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https://support.google.com/streetview_trusted/contact/dmo

RE: [3-4539000024961]

dmo-help@google.com <dmo-help@google.com>

Generally you'l
get aresponse
Thank you for contacting us! W|‘|‘ h | n C] d O y O r

We are looking further into your request and we will let you know as soon as we have an update. .I.W O fr O m O n e Of
the support team
staff.

* Vyara R.
* The Street View Team

Coogle ane

miles

PARTNERSHIP




Arficle Optimization How To

PPPPPPPPPPP



TRAVEL ARTICLES

Best of Savannah

Savannah Bucket List: 44 Fun
Things To Georgia's Historic

bucketlistiourney.net

Where to Shop in Savannah -
Savannah, GA | Savannah.com

Nightlife

The Most Essential Bars In
Savannah

@ thrillist. com

10 Best Things to do with Kids in
Savannah: Indoor Fun, Outdoor

@ 10best.com

TRAVEL ARTICLES

Historic Sites of Savannah -

Savannah, GA | Savannah.com

® savannah.com

Romantic Things to Do in
Savannah |

10 Best Savannah Fishing
Charters: Inshore, Near-Shore

@& 10best.com

12 Must See Museums In

Savannah - Savannah, GA |

B savennah.com

TRAVEL ARTICLES

Savannah Hotels and Lodging:
Savannah, GA Hotel Reviews by

G 10best.com

The 15 Best Places with Live
Music in Savannah

P foursquare.com

The 15 Best Places That Are
Good for Dates in Savannah

P foursquare.com

Brazilian cuisine

Classic River Street Restaurants
- Savannah, GA | Savannah.com

® savannah.com

Review the categories at
the top of the articles
present in the Articles block

Note the focus keywords in
the titles of the articles
present in the Arficles block.
Try a few searches for priority
keywords to see whether the
article that ranks also
appears in the top three
results of the SERP for that

query.

miles
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hot tickets, celebrating Savannah’s creativity and garnering world-

wide critical acclaim.

GET TO KNOW (S-S
SAVANNAH'S X 3 MUSEUMS FOR ONE TICKET PRICE

HISTORY . .
|dentify arficles on your own

site that are aligned with
those categories and
keywords. If one or more of
your articles already appear
R in the search results you fried
ﬁ'ﬂﬁ%ﬁgg earlier than those should be
your initial focus because

they are close to success.

miles
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visiT
SAVANNAH
. g

MelfaigMuseums

il

With Savannah being such a hub for
creativity, it's no surprise that people from
around the world come to the city in search of
inspiration. Thanks to Telfair Museums,
Savannah has no shortage of exciting ways
to experience art, history and
architecture firsthand. Whether you want to
roam the halls of the classic Telfair Academy,
see cutting-edge art exhibits inside the Jepson
Center or dive into Savannah’s history at the
Owens - Thomas House and Slave Quarters,

Telfair Museums has tailored experiences

perfect for art aficionadas,

Review the priority articles you've selected on your site and identify where
there may be opportunities to improve the search optimization:

Page title and H1 tag include a target keyword? Could they be
improved by strengthening the presence of the keyword?

Use subheadings to break up sections of text and wrap those
subheadings in H2 or H3 tags.

Improve quality of the content expanding relevant information in the
article body.

Improve internal links to the article, and increase the number of
external domains linking to that piece of content.

If a competitor’'s content is outranking you in search it may also be
helpful to review their content to better understand whether there
are specific tactics they are using to improve the discoverability of

their content. ,
miles
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Search Visibility * Rankings 1 4 5
9 07 % #1-3 9 #4-10 672 Movedup Moved down
2 4 #11-20 g~2 #21-50 61

26 tracked keywords are not in the top 50

Keywords Showing

55

Organic rankings cn Currently Tracked Keywords
Google en-US Add & Manage Keywords

7~ 2.00%

Use a keyword rank

Rankings  Engines Opportunities moniforing tool, or test the
keyword query in an

Search Visibility anonymous browser window

S e O S e o Lo to see whether you've

d Average Rank #1 gOined pOSiﬁon On The
0% W 2 -

page.
25%

8 Microsoft Virtualization | 31.64%

35% ’

20% M You 2.03%
Veeam.com 3.68%
B Microsoft Azure Security | 1.51% |

Average Rank #3
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Video Optimization How To
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40 rich Cultute beneath distictive red te 100fs. The American
Riicra® wekcomes you with the unexpected and leaves you
feeling revived Explose more. Miss nothing. PAan your e5cape.

httpSwww SantaBarbaraCA com

CHANNELS
I 8 south acng Pacific coutine. Mingle wih elegant wre

VisitSantaBarbaraCA

SEST OF YOUTUBE
MORE FROM YOUTUBE




Videos

The Google ecosystem
favors longer, more TRAVEL VIDEOS
information-rich -
content than social

- 5 THINGS TO DO I

: "4 frerrl - SANTA r:’\RBAR

channels. >
. . Weekend Getaway: Santa 5 Things to Do in Santa Barbara 5 Fun Things to Do in Santa Santa Barbara Travel - YouTube
V | d eOS N Th e TI’CI Vel Barbara | Travel + Leisure - | Travel + Leisure - YouTube Barbara, California: Travel Vlog - VisitSantaBarbaraCA - 1:49
. Travel + Leisure - 3:32 Travel + Leisure - 1:11 Stuart Brazell - 3:18
Guide are usually 2-6
minutes.
TRAVEL VIDEOS
Feature text overlays
and/or voiceovers
giving an introduction < , >
TO Th e d eSh n O Tl O n Or Santa Barbara Travel Channel Santa Barbara /#/ Travel Viog Santa Barbara Tourist 10 Top Tourist Attractions in
. Intro Video Relaxation Video CALIFORNIA, USA - YouTube Attractions: 10 Top Places To Santa Barbara - YouTube
O vV e rV | eW Of p O p U | O r Santa Barbara Travel Channel - 3:11 The Wandering Dragons - 3:42 Social Bubble - 1:10 UttramodernHome - 1:40

attractions and
activities.

miles

PARTNERSHIP




o E -

Uploads ~ PLAY ALL

L

Hello Santa Barbara!

56 views * 3 months ago

Amgen Tour of California:
Santa Barbara

149 views *+ 2 years ago

"

AN
4:57

Santa Barbara: The Epicenter
of Fresh

CHANNELS

!

; A

Explore more. Miss nothing.
PIfn you pe. (60s)

99 views + 9 months ago

FILM FEAST: COMING TO

SANTA BARBARA 2016

765 views * 3 years ago

155 views - 1 year ago

First glimpse: MOXI The Wolf
Museum of Exploration +...

408 views - 3 years ago

DISCUSSION ABOUT

Explore more. Miss nothing.
Plan your escape.

84K views * 1 year ago

2:46

West of the West: Tales from
California's Channel Islands

7.9K views * 3 years ago

e THANK'Y "

* SANTA BARBARA»

Thank You, Santa Barbara
2.2K views + 2 years ago

N AL —_

- —

e S i 2
T
M 2:29

Experience Culinary in Santa
Barbara with Wine Cask's...

213 views * 3 years ago

Review your existing video
content to identify content
with the best opportunity to
rank. These should be the
initial focus for optimization.

Think about the title structure
of videos and the keywords
that users would search to
find that kind of content.
“Things to Do", “Best
Restaurants” and “Travel”
are all good general search

terms to start with. v
miles
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Video Titles

e Video title is a key
opportunity to improve
ranking

e Ensure the destination
name is always included.
Incorporate other
keywords where relevant.

e High correlation between
using “Travel” in titles and
ranking in Google Travel
Guide video block

SAVE

e Choose videos that are
more informational in Pubishedon un 25,205

n O ‘I' U re Follow the story of Santa Barbara's last remaining glassblower, Saul Alcaraz, and discover his
infectious passion for the art of creation. Watch as Saul captures the essence of California sunlight

and creates magic in his studio. #SBstory

e Restructure titles as
needed.

miles
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Descriptions

e Use description to
highlight video contents

and supporting ! W
information. IT'S AN & )

e |ncorporate relevant
keywords in a natural
way (don't stuff).

e Aim for 200 words
Mminimum to add exira
. . Santa Barbara Travel
weight in search.

e Linking from videos to
relevant content on
your website adds
weight and authority.

f the incredible travel and tourism opportunities Santa Barbara, CA has to offer!

Travel & Events

miles
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Engagement

Channel and video
engagement influence
visibility within Google’s
product ecosystem

Channel engagement
includes number of
subscribers and ftotal
videos from a channel
watched by a user

Video engagement
includes watch time,
shares and likes.

Incorporate calls to
action pushing viewers
to subscribe, share, or
comment

Visit Santa Barbara: Romance on The American Riviera®

98,687 views

VisitSantaBarbaraCA
Published on Dec 9, 2013

As with love, beauty has no boundaries. From the romance of a stunning sunset to majestic
mountain views, romance blossoms in Santa Barbara. Whether you're exploring on two feet or two
wheels, the cities of Carpinteria, Montecito, Summerland, Santa Barbara, and Goleta have plenty to
offer. By the end of your stay, you'll be saying "There's no place I'd rather be, Santa Barbara,
California*

PARTNERSHIP




Utillize Posts on Google Program to
Expand Organic Exposure
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memphis

Google

v -
Memphis 67
Germantown
oy Collierville
Southaverr
Horn Lake Map data £2018 Google:

Memphis

City in Tenness

Memphis is a city on the Riverin X
famous for the influential strains of biues, soul and rock i roll that
originated there. Elvis Presley, B.B. King and Johnny Cash recorded
albums at the legendary Sun Studio, and Presley’s Graceland mansion is a
popular attraction. Other music landmarks include the Rock 'n’ Soul
Museum, Blues Hall of Fame and Stax Museum of American Soul Music.
Weather: 90°F (32°C), Wind SW at 14 mph (23 knmvh), 56% Humidity
Local time: Wednesday 12:07 PM

Population: 652,717 (2016)

Area code: Area code 901

Mayor: Jim Strickland

Plan a trip
o Memphis travel guide
|2®  3-star hotel averaging $130, 5-star averaging $289

4 3h29 min flight, from $389
Colleges and Universities: University of Memphis, MORE

Did you know: his is the d 1 cityin
(652,717). wikipedia.org

Memphis
©® on Google

Everything you need to know 10 New Res!
about Elvis Week 2018! Memphis!

taurants to try in

12:09 3 W VA R63%

@& hitps//www.google.com/sc (@ %

Google

‘@

ALL FLIGHTS MAPS NEWS IMAGES

memphis tn

3

Memphis

Collierville
Southaven/¥ @

°0live Branch {77}

Memphis
City in Tennessee

OVERVIEW TRAVEL GUIDE

Memphis is a city on the Mississippi River in
southwest Tennessee, famous for the influential
strains of blues, soul and rock ' roll that originated
there. Elvis Presley, B.B. King and Johnny Cash
recorded albums at the legendary Sun Studio, and
Presley's Graceland mansion is a popular attraction.
Other music landmarks... MORE v

4 @ |

Search Posts (or Posts on Google) is
an opportunity to share content
directly on search engine results
pages in the Knowledge Panel for
the city.

Post appear anywhere a KP
appears for your destination -
typically “destination name” or
“destination name + state
abbreviation”

miles
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3 Q"% 547
Google ;,\ . % @ STopthingstodoin.. 0

https.//posts.google.com
cbr.com - 11 hours ago

‘ Wanaka >

5 Top things to do in Wanaka, NZ
this winter
1.Your own private Ski field for the day - Try

Soho Basin!
https://www.lakewanaka.co.nz/revealing-wa...

Wanaka
~ OnGoogle

5 Top things to do in
Wanaka, NZ this winter

G Posted on Google - 42 mins ago

Search posts also show
up as articles in the
Google app’s news
feed feature.
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GO(..'gle bermuda $ q

All Maps Images News Videos More Settings Tools

About 566,000,000 results (0.89 seconds)

Bermuda Official Site | Find Your Island Escape | Closer Than You Think
(&) www.gotobermuda.com/Our-Island v
Plan Your Ideal Bermuda Vacation! Find Info & Deals on Official Site. Just 8 Two-Hour Flight From the
East Coast, Paradise Awaits. 40 Outdoor Adventures. Special Deals & Packages. Amenities: Dining,
Recreation, Entertainment, Shopping,
Island Experiences Weddings & Honeymoons
Bermuda Island is Delightfully Easy Perfect Wedding Destination
Destinations for Outdoor Adventure Exceptional Romantic Honeymoon Spot

‘our business on Google

7 8 B <]
Edit info Create post Add photo Reviews

Top things to do
Have news 1o share with Have you added your

your customers? latest photos?

Tell customers about Keeping photos fresh
special events, helps build your online
promotions, or products presence

VIEW PHOTOS CREATE POST ADD PHOTOS

@ Vigible only to you

Things to do in Bermuda

AR

. Bermuda on Google

9 Post updates on Google

/'  Suggestan edit

@ Leam more

B |

<o Bermuda
Village

Hog Bay

Bermuda

British Overseas Territory

Bermuda is a British iskand territory in the North Atlantic Ocean known for
its pink-sand beaches such as Elbow Beach and Horseshoe Bay. its
massive Royal Naval complex modemn

like the interactive Dolphin Quest with maritime history at the National
Museum of Bermuda. The istand has a distinctive blend of British and
American culture, which can be found in the capital, Hamilton.

Capital: Hamilton

Currency: Bermudian dollar
Continent: North America
Population: 65,441 (2017) workd Bank

Plan a trip

o Bermuda travel guide

osts.google.com/author

When you're logged into
the CVB account, you
can access Posts via the
Knowledge Panel, or you
can use the link below.

It provides an easy-to-use
content management
system that you can use
to post photos, videos,
events and more.

miles
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https://posts.google.com/author

Posts on Google

*  Create apost Create a pOSt
‘ Create a story on Google
Name change request 9 .

¢ Change logo/image m
Story

Manage users Choose a post type here,
- T <40 26,431 +0 some examples of the
B e various types in the next
; few slides. Note that the
=y R N\ ' “event” type is the only
post type that allows any
kind of dollar figure or
pricing - all other types
will be rejected if you
include a “$" or “% off".

Get started

Send feedback

Help

hitps://posts.google.com/author

miles
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https://posts.google.com/author

Create

Add to post

B Photos
D Vvideo

0/10

Preview

Schedule

3.

You can add text to the post.
The post front-end will display
up to 85 characters before it
truncates, but Posts can be
longer than that.

You can also add links (with
analytics tracking codes) to
the text of your post. This is
one of the few opportunities
where you can drive traffic
directly to your owned
channels from the Google
product ecosystem.

miles
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Create Preview

Add a YouTube video

YouTube URL
https://www.youtube.com/watch?v=kelt1UOwgME

Schedule

4.

You can add video to a
post using YouTube video
links. Or you can add
photos from your desktop.
You can create a
slideshow that includes up
to 10 images.

After you're done with the
content, there’s
functionality to preview the
post before it goes live.

miles
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Create Preview

Publish time

Will appear on search immediately

Enter date =

@ Hour

Schedule

Visibility time

Will be visible on search for 7 days

Enter date =

@ Hour

A

- Minute

A

AM

Time zone

Scheduling time zone is Bermuda

There.ore also
scheduling tools. A
post will be live for 7
days, but you can set
it to end sooner than
that. You can also
schedule posts to go
live in the future (up to
a week in advance).

Extend lifespan to 14
days for a post.

miles
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Google

External Content Policy

Promotional Content

Published content is not intended to replace advertising or promotion of merchandise or services. Notification of public appearances or time-sensitive events is
acceptable, but authors should not post endorsements of specific brands, products, or services, and they should not post direct calls to purchase, specific prices, or
discounts - unless a field is provided for that purpose. Authors can describe specific products or services if they provide only factual information [eg, size or color] without
issuing a call to purchase. Published content should not include solicitations for donations. Prices for events, goods, or services should be posted only in specifically label
“price” fields when provided. If no field for price is provided, price should not appear in the post. When a price field is provided, the price displayed should accurately
represent the cost of purchase. Additional fees should be included in the displayed price or listed on the purchase page linked from the post.

Relevant Content

Published content should be as relevant to the user as the other results that appear on the Search page. Authors should use this service to present users with content
they would expect to see on your official site and that is of interest to users searching for you and the topics you or your site typically cover. Content that is irrelevant to the
site, appears to be a paid advertisement, and that has no clear association with the result where the content appears is not allowed.

Spam, Malware, and Deceptive Behavior

Repetitive content, misspellings, gimmicky character use, gibberish, or automated or distracting content (such as strobe effects, blurry or poor image quality or
unrecognizable content) is not allowed in published cards. Image links, link text, and content should not mislead users, and image or video content should be of interest to
the users who discover the site on the SERP. Links to malware, viruses, or other harmful software are not permitted. Impersonation of an organization or individual is not
permitted.

Sexually Explicit Content

Images or video should include no nudity or sex acts. Text content must not include profanity, slang terms that are sexually graphic and offensive, terms that are common
signals for pedophilia, or language that promotes pedophilia, bestiality, or sexual violence. Links to sexually explicit content or commercial pornography are not permitted.
Medical terms for human anatomy or sex acts are permitted.

Hateful or Harassing Content

This service does not allow harassing, bullying, or hateful content. Published content must not promote hatred or incite violence against individuals or groups based on
ethnic origin, religion, disability, gender, age, veteran status, sexual orientation, or gender identity. Text, images, or videos cannot include slurs or derogatory epithets for
protected groups. Content cannot be used to harass or bully individuals, including direct physical threats or exposing private information that could be used to carry out
implied threats.

Be sure to follow
Google’s policies for
external content. It's
important to focus on
content that is
aligned with what
users want. Posts
shouldn’t be used for
sales, deals or special
offers.
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Some Posts Examples
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Stories - series of
photo “cards” with
captions.

.} 3 Oy § 5:47 3 © 4 § 5:47

@ STopthingstodoin .. 0
htt posts.google.com

% @ 9Topthingstoc 3 g 5Topthingstodoin..
https://posts.google.c https://posts.google.com

3 ©'4 n 547

@ S5 Topthingstodoin ..
htt posts.google.com

\4

.
- i (,fh\

e - 1

wW. \WELELE]

~ OonGoogle

5 Top th|ngs to 1.Your own private Ski field for theiday - Try
o Soho Basin!
Wa n a ka' N Z th | https://wwwilakewanaka.co.nz/revealing- 3. Try out the local breweries - Apres Ski at

wanaka/wanaka-stories/5-top-things-to-do- IR *Reason, Ground Up, Wanaka
Beerworks and more

in-wanaka-this-winter/ https://www.lakewanaka.co.nz/revealing-
s/5-top-things-to-do-
in-wanaka-this-winter/

®



Articles - mixing
colorful photos and
information about
upcoming festivals
has broad appeal for
both locals and
visitors.

SAVANNALE savannah
“""@ on Google

It's only one month until St.
Patrick's Day in Savannah. Find
events info and get... more

18 mins ago

2 mins ago - Edited

Calling all down-to-earth gastronomes! If
you like delectable dishes--and
experiencing where they come from--look
through our 3-day culinary itinerary for
eating your way through Sonoma

County: Learn More

miles
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Posts Best
Practices

Polls, Events and GIFs (as content types) tend to produce the
highest engagement from users.

Keeping two Posts live at a time will maximize view rate for your
content. More than two will reduce viewability of oldest post.

Use content that will grab people’s attention: bright colors, higher
saturation, etc.

Searchers have destination intent, but represent a broad range of
interests and informational needs.

Space out posts so that pieces of content get at least 3-4 days in the
lead position to maximize results.

Post early in the week if you're promoting something the following
weekend. We saw surprising levels of visibility Sun-Tues.

Seasonally relevant content often generates higher engagement
than evergreen content.

Don’t be afraid to use more text than will display, but be clear
about subject matter above the fold so users can decide whether to
engage.

Use clear calls to action for hypertext links: “Learn More”ﬁti.’
lles
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Measurements & Tracking
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v \ee travel times,

o
®
™
0
“at

Google Maps
[] Map

tellit

AN Terrain

S lo

ﬁ Traffic

A Notificat

‘ B Your contributions
N Y
(o] F
=, Print
Take a tour
Language ®a

Add a missing place

«

CONTRIBUTE

X
Bermuda Tourism
Local Guide - Level 6
2,267 points )
3,500 5,000
REVIEWS PHOTOS EDITS
@© sortbydate
@ Sortbyviews

¢

R Glass Beach

Mangrove Bay Post Office

Q

& £

B @

a :
Railway Trail

<
5 o

?

Views for maps
contributed content
are available under
“Your contributions”
sortable by either
date posted or total
vViews.

There is no date filter,
so if you want to chart
growth over time
remember to capture
your numbers
monthly.
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https://maps.google.com

Bermuda Tourism
Local Guide - Level 6

2,267poii1ts) DOTO On your
) corrections and
additions to business

CONTRIBUTE REVIEWS PHOTOS EDITS
@ Brew

o

S

53 Front Sy, City of Hamilton, Bermuda
APPROVED - Map marker

Destination Bermuda Ltd
Hamilton, Bermuda
APPROVED - Place creation

X20 Adventures LTD
Somerset island, Bermuda
APPROVED - Place creation

OM Juicery

28 Elliott Street, City of, Hamilte

APPROVED - Place creation

Official Ferry and Bus Transportation Ticket Booth

N Arm, Bermuda
NOT APPLIED - Place creation

Just Breathe Coffee
32 Water St, St.George's, Bermt
APPROVED - Map marker

Admirals Cave
Bermuda
NOT APPLIED - Name

King'sWharf

erset Long Bay Park

nerset Bridae
Vatersports

-]
=4 "‘ Astwood Park
nA A2
5t Whale Bay Park

La Serena Spa

Admizcave
2 9

Clearwater Beach Park

information is
available under Edits,
though there is no
total count. Note that
not all edits will be
approved - they can
be rejected by the
owner or by Google’s
algorithm.
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956 M@ @@ - R 4] 95 BB @ » - 95 B B @ » -

Y ¢  Bermuda Tourism O Use the Street View
app on the Pixel
e ' ohone to see data
= about driving street
view, including total
approved images,
total views and most
popular images. This
L3 will also show any
Top 360 photos individual 360 images
you submitted via the
SV app or via maps.

VIEW COUNTS

miles
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G Posts on Google

/' Create apost Create a pOSt

@ Create a story on
Name change request o

Change logofimage m 8
Story Article

Manage users

20 +0 833,484

Total posts  Past 7 days Total views

: Posts data

Send feedback

Settings

Help

Views

Interaction rate

Bermuda 3s World Team Championship Golf Tournament
@© Sun, Oct 21,9:00 AM - Fri, Oct 26, 5:00 PM
9 Bermuda

international territories. PGA Professigp#fs will captain and

v
Views 85,238 Interaction rate 0.5% m I e s
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https://posts.google.com/author

&a Primary 22 Social Q Promotions

Google Alerts Google Alert - Visit Savannah - Google Visit Savannah As-it-happens update - March 1, 2018 NEWS Celebrity appraisers to visit £

Google Local Guides Someone out there needs a guide like you - Share your passion with others using #LetsGuide. Local Guides Who Will You Guide

Google Maps Your photos reached a new record on Google! - Wow, your photos are popular People have seen your photos over 200000 times

Google Alerts (2) Google Alert - Visit Savannah - Google Visit Savannah As-it-happens update - February 28, 2018 NEWS Savannah Antiques & Ar
Google Welcome to your new Pixel, Phone by Google - Here are a few tips to help get you started. Welcome to your new Pixel, Phone by

Google Security alert - Visit Savannah New device signed in to savannahcvb@gmail.com Your Google Account was just signed in to from ¢

The Google Search Team Your weekly summary for Savannah - Learn how your posts performed on Google Search. Your weekly sun | CREATE A POST &

Google My Business Visit Savannah, your January photo report is ready - Google My Business Visit Savannah YOUR PHOTOS ARE GETTING NOT

Maps, Local Guides, GMB and Posts (search team) all
send weekly or monthly summary emails for your
contributions as well.




GO

200,000

Wow, your photos are popular

People have seen your photos over 200,000 times, a new
record for you on Google Maps. Thanks for sharing.

Front River

o

Q@ Webb Militar...  12/14/17 |~ @ Whitemars!

T 73 e 1

New this week

©
New views of your

+30.5K picce

209,254 total

®

More records this week

© REACHED 60,000 VIEWS

@ Savannah History Museum 12114117

@ 62,817

It's worth checking
these emails, they
often have useful
summary stats you
can easily screenshot
and add to your
board presentations.
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Work Plan Checklist

Verification Q  Flagirrelevant or low-quality images in the photo

e e , galleries of popular POls
Q  Identify listings that should be claimed by the

DMO and begin to proactively manage content d  Create new images for POls that are

. e ) e underrepresented and upload via maps
Qd  Assist unverified partners with verification

Optimization
Listing Information

Q  Identify technical issues and other bugs within

Q  Add missing information for Top Sights and GMB products and flag to google via form
listings
) o ) Q  Optimize articles around appropriate keywords
O  Identify and resolve duplication in Top Sights related to your destination in travel guides.
0 Add missing listings fo Google Maps O  Optimize YouTube fitles, descriptions and tags.

Visual Assets (Photos & 360s) Add additional video content if available

d  Implement structured data/schema data on

Q  Identify and upload owned assets to relevant events and other pages of your website

listings

O  Identify and upload destination “generic” 2 Opfimize images on your site

owned assefs and upload to Google Maps Q  Utilize Posts on Google program to expand
organic exposure for events, etc.



Thanksl!
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