


WHAT TO EXPECT

WHY is the mindset of consumers shifting?

WHAT are consumers thinking now?

Martin Stoll Alex Goodwin
CEO, Sparkloft Media Sr. Social Strategist,

HOW do you prepare your marketing for the future? Sparkloft Media

WHAT can you do today?
HOW can you be efficient?

This presentation will be shorter than 30 minutes

JessyLynn Perkins
Dir. Digital Marketing,
Visit Santa Barbara



THE WORLD WE LIVE IN NOW

§! Milly ”
i " LA ¥ @iammillestate_

@pjporten
Since our 2020 trips are cancelled my gf will want to

Replying to @Batelita and @nicabeauty 5
travel more than ever when it's all over .

Our flight isn’t until the 16th and currently the borders

are only closed until the 13th so I'm waiting until they 11:48 AM - Mar 27, 2020 - Twitter for iPhone

officially change that because changing should be

easier then

1:40 PM - Mar 28, 2020 - Twitter for iPad Dejon Simmons &
@dejonsim

The longer we take to get back to normal the longer our

é ‘émoriaaa ’ primary industry (tourism) suffers. Hotels are closed
-1900 jobs gone. Restaurants, tour attractions, bars etc

first trip after this all ends is def Santa Barbara, miss it etc

soo much @

3:55 PM - Apr 19, 2020 - Tuitter for iPhone Bermuda has just been talking about the virus, we've

yet to even begin the economic processing of all this

2:39 PM - Mar 27, 2020 from Bermuda - Twitter for iPhone
T  —
\', Field-ing v
@travel_safety

Trying to plan for #summer & #Covid_19? Consider a Teddy Roosevelt v
staycation. Support a local hotel, discover a new part of @outspoken1138
your town, & not too far away from home. It's the most

plannable option right now. .@VP could hotels become hospitals or used for

quarantine?
2:05 PM - Mar 28, 2020 - Twitter Web App

1:43 PM - Mar 28, 2020 - Twitter for iPhone




PROCESS + METHODOLOGY:
SENTIMENT VOLUME
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PROCESS + METHODOLOGY: SENTIMENT VOLUME

Tia Bamacinl v
@TiaBarracini

| wonder who decided to put the 14 infected people on a
flight with 300+ non-infected people? If it was Trump we
should impeach him again. usatoday.com/story/travel/c...

Why did US break Diamond Princess coronavirus quaran...
Anthony Fauc shed light on the decision to evacuate
passengers from the Diamond Princess, 14 of whom have

y.C

208 10:36 AM - Feb 18, 2020 ®

ABC News & L 4
@ABC

Officials fumigated hundreds of buses in Seoul, South
Korea, amid rising coronavirus cases across the country.
The city is disinfecting the interior of buses on a daily basis
and the exterior, weekly. abcn.ws/32rDeXK

Toméas Semrad
@Tomas40916602

Great gesture from the airline Qatar Airways W,

O 161 12:15 PM - Feb 26, 2020

her cargo division. The help the needy (for
China@ in the fight against coronavirus) = Absolutely
amazing thing, and thanks for her
twitter.com/qatarairways/s...

Qatar Alrways @ @qatarairways

Five #QatarAirways Cargo freighters departed to China today
carrying approximately 300 tonnes of medical supplies donated
by the airline to support #Cornavirus relief
efforts.#ChinaQatarTogether

O1 9:40 AM - Feb 23, 2020

Total Volume

™

6M

5M

N
=

-
=

16 24 1 8 16 24

Dec 2019 Jan 2020 Feb 2020

[l Total Volume (76.350,409)

Volume measures the total number of
posts in the conversation and how they
trend over the identified time period.




SPARKLOFT MEDIA SOCIAL SENTIMENT REPORTING

Sparkloft has been using social sentiment data for more than 5 years
We have been creating reports in regards to COVID-19 since January
Insights in this presentation is based on the data from these reports

UPCOMING WEEKLY REPORTS
APRIL 22: Travel and Hospitality
APRIL 29: Consumer Behavior
MAY 6: The COVID-19 Landscape
MAY 13: State of the Economy

You can find the reports at www.sparkloftmedia.com

Confidential & Proprietary © 2020 Sparkloft Media



GLOBAL CONVERSATION RELATED TO CORONAVIRUS (ENGLISH)

YTD PHASES OF COVID-19

DENIAL (1/1 - 2/24)
little to no conversation

40M

30M

UNEASE (2/25 - 3/11)
conversation is driven by
corporate travel cancellations

20M and new WFH policies

Posts

major event cancellations and
travel restrictions spur panic

I
i major social changes spurred
e . |||||||||||||||| by social distancing and
LI TT : . government-mandated

1 8 16 24 1 8 16 ‘ )
Jan 2020 Feb 2020 Mar 2020 Apr 2020 stay-at-home directives

. Basic Positive (128,153,349) Basic Neutral (634,652,835) . Basic Negative (275,791,255)

10M

) : : : *Crimson data from January 1 - April 17, 2020, with a focus on global coronavirus conversation
Confidential & Proprietary © 2020 Sparkloft Media Jrom january T -Ap £ 8



GLOBAL CONVERSATION RELATED TO CORONAVIRUS (ENGLISH)

40M
@ Philip DeFranco & v
@PhillyD
@ Nigel Latta In just the last 30 minutes we learned that:
@NigelLatta
) e Travel fi E is going to stop for 30 days. fowle
30M Heard about panic buying in supermarkets coz of TRVEL RN ENIORR 15,0010 10,810 Tor 3 e Borumentord
corona virus case here. Always wanted to see panic Tom Hanks & Rita Wilson have tested positive for Quarantine day 6.
buying. Ambled over to supermarket. No panic in sight. coronavirus.
Oh well. Calmly bought a watermelon on special. I'm
set for the apocalypse. The NBA season has been suspended.
4:30 PM - Feb 28, 2020 - Twitter for iPhone 6:40 PM - Mar 11, 2020 for iPhone
41Retwests 894 Likes 427K Retweets  303.6K Likes
n
2 20M
. I
‘ Elon Musk &
@elonmusk
10M < 5 A
The coronavirus panic is dumb
12:42 PM - Mar 6, 2020 - Twitter for iPhone el Reg - T
843.1K Aoty s 3MLikes
346.5K Retweets  1.7M Likes
s e e 1] ] | II
1 8 16 24 1 8 16 24 1 8 16 24 1 8 16
Jan 2020 Feb 2020 Mar 2020 Apr 2020

*Crimson data from January 1 - April 17, 2020, with a focus on global coronavirus conversation



PREDICTED FUTURE COVID-19 CONVERSATION PHASES

40M
PREDICTION
I Illll FRUSTRATION
I III regulation of quarantine
I I measures causes frustration
III over people’s daily activities
£ and lifestyle
B 20m IIIIII y
I i DIVISION
1 as activity picks up and
10m 1 cases decrease, division
occurs over social
[l
P ﬂzﬂmﬂm!iiﬁi!ﬁiiﬂiﬁiﬂiﬂﬂ ”I"IIII““"“
il 8 16 24 il 8 16 24 16 24 1 8 16
Jan 2020 Feb 2020 Apr 2020

[ Basic Positive (128,153,349)  Basic Neutral (634,652,835) [JJl] Basic Negative (275,791,255)

. : : : *Crimson data from January 1 - April 17, 2020, with a focus on global coronavirus conversation
Confidential & Proprietary © 2020 Sparkloft Media Jrom january T -Ap £ 8



CONVERSATION RELATED TO HOSPITALITY (US+CA, ENGLISH)

O DECREASE OF
4 /0 YEAR-OVER-YEAR
CONVERSATION

(March 1 - April 15)

Dec 2019 Feb 2020

200K

Posts

100K

Jun 2019 Aug 2019 Oct 2019

Feb 2019 Apr 2019

*Crimson data from January 1, 2019 - April 17, 2020, with a focus ol

Confidential & Proprietary © 2020 Sparkloft Media

n travel intent conversation



HOW THE TRAVEL CONVERSATIONS CHANGED YEAR-OVER-YEAR

MARCH 1 - APRIL 17, 2019
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MARCH 1 - APRIL 17, 2020
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THE NEW CONSUMERS




THE MINDSET OF CONSUMERS HAS FUNDAMENTALLY CHANGED

CONSUMERS...
... are scared
... are frustrated
... face economic uncertainty

CONSUMERS HAVE LEARNED NEW BEHAVIORS
- Ordering restaurant food at home
- Buying greeeries everything online
- Streaming live events (music, art, sports)
- Working out at home

WHAT IT CAN MEAN FOR THE TRAVEL INDUSTRY
- Zoom call instead of business trip?
- Conventions and meetings?
- Family vacation traditions “unlearned”?

DON'T ACCIDENTALLY
| ™ KILL SOMEONE.




QUARANTINE CONSUMERS

In social data we can currently identify three distinct consumer behaviors:

THE ACTION-ORIENTED THE CURATORS THE ESCAPISTS
CONSUMERS



QUARANTINE CONSUMERS: THE ACTION-ORIENTED CONSUMER

KEY BEHAVIORS @ Arinb & .
The action tendency is to join and contribute to the fight against Issesit e It ety iarive

coronavirus to provide places to stay for COVID-19 responders.

Utilizi ng social media to organ ize and crowdsource inform ation, th ey’re Today, we're proud to announce that Airbnb hosts have
offered 100,000 places to stay for those on the front
lines of the pandemic.

looking to be first to share the latest, sometimes more quickly than
traditional news outlets.

Trends like #FlattenTheCurve reveal how effectively education can be
turned to action.

HOW A BRAND IS SPEAKING TO THIS GROUP
By demonstrating that it is in solidarity with efforts to fight COVID-19

and prioritized social responsibility over immediate profit, Airbnb earns o At norovding romtine says t 100,000 COVIDLIS reomendere
the goodwill of an audience conscious of spending their money with the e oot

companies that align with their efforts. airbrb.com



QUARANTINE CONSUMERS: THE CURATOR

starbucks # « Following

KEY BEHAVIORS
The curation tendency sees this time in quarantine as an

opportunity for self-improvement. THE FOUR

From working out to accomplishing projects to learning new

skills, this group is browsing social media for inspiration to FUNDAMENTALS
make the best use of their time. OF MAKING COFFEE

HOW A BRAND IS SPEAKING TO THIS GROUP

Starbucks understands that people’s morning coffee runs may v ‘ ) i W}
be nonexistent. R ¢

The brand shared fundamentals to teach its followers how to

achieve a caffeine fix that they may be missing, creating further

affinity despite no CTA to visit. e

@ Q V ecooe




QUARANTINE CONSUMERS: THE ESCAPIST

Harry Potter @
KEY BEHAVIORS April 9 at 1:19 PM - @
The escapism tendency wants to get away from all the We recommend making a den, getting some good snacks in and
coronavirus chatter, or at least as much as possible, while generally being as comfy as possible. How do you like to get cosy
u ’ u p ' when settling down with your favourite Harry Potter book? [via
also engaging in activities that they’re missing out on, like alizard g World)

vacations, concerts and even dating.

HOW A BRAND IS SPEAKING TO THIS GROUP

The Harry Potter franchise furthers the escapism of the
series while many of its followers are at home, seeking
distraction. Though an extra effort, the brand shows its
dedication to its audience by creating new community
through updated activities.

WIZARDINGWORLD.COM

How to have the ultimate cosy experience reading Harry
Potter | Wizarding World




OPPORTUNITY EXAMPLES




THE CHALLENGE

- BREAKING THE TRAVEL
HABIT HEART WRENCHING




HOTELS ARE NOT CONSIDERED SAFE

HOTELS ARE NOT SEEN AS SAFE

/-\
- Airlines have educated public about new standards
for cleaning _

- Hotels lag in building that trust :6'\5(0“\:_\1 P S—
- Hotels / restaurants could be seen as the “weakest \ ’ 5 \\
link” when traveling

TAKE ACTION NOW
- Develop new procedures
- Update your visual assets
- Start messaging new standards

The SG Clean quality
mark

Organisations from specific sectors that commit to
upholding good sanitation and hygiene practices can be
assessed and certified with the SG Clean quality mark.

FIND OUT HOW —>




HERE WE COME AGAIN

PAST VISITORS ARE YOUR BEST FRIENDS
- Post-Corona travelers will be cautious
- Familiar destinations are lower risk
- Past destinations are associated with positive
memories and memories of a “normal” world

TAKE ACTION NOW
- ldentify past travelers (CRM etc.)
- Start messaging to them (email, social)
- Develop promotions for return-visitors

Haley Coker
) @Haley_Coker324

| need COVID to quit so | can go back to traveling

5:33 PM - Apr 19, 2020 - Twitter for iPhone

. Steph Taylor
@StephUpNorth

Replying to @ScalareSorpasso

Haha. It's been a fairly typical life | think, ups and
downs. Loved my time in Switzerland though. The
current situation has motivated me to seriously think
the return trip I've been promising myself since | left.

2:11PM - Apr 16, 2020 - Twitter for iPhone




SHOW THAT YOU GET THAT THINGS ARE DIFFERENT

HOSPITALITY WILL LOOK DIFFERENT
- Health and safety will be top priority
- Service will be more distant
- The less direct human interaction the better
- But: can there be more “distant” human
interaction?

TAKE ACTION NOW
- Rework messaging for processes like automated
check-in
- Find new ways to show the human side of your
business




WHAT COMES NEXT?




THE POST-CRISIS CONSUMER WILL THINK DIFFERENTLY

REACTIONS AFTER CRISIS WILL VARY m fhipisrpupol ’
- Some people will want to travel right away

. . . . D Ily think after thi demi le will b
- Others will still be hesitant to travel + visit 0 youreally think atter this pandemic people will be

comfortable to hang in crowds? To socialize like we

businesses used to?
| don't think so.
1210 PM - Apr 9, 2020 - Twitter for iPhone
=
ROMEY (SAhernnon i3 my drag name) M
@jamnspoon2

Aly
@ibarraly

If your governor decided it was fine to lift restrictions

and let all businesses open up, would you trust them? | kiS5 VIsTting My familyiSi Tking vacstisns 1o
Monterrey ** this quarantine sucks, | just want to see
4:38 PM - Apr 16, 2020 - Twitter for iPhone my family

11:43 AM - Apr 17, 2020 - Twitter for iPhone




YOU WILL NEED TO MARKET DIFFERENTLY

Sara Fida v
e @OmanAdvertising
TO NAVIGATE THE NEXT PHASES Many restaurants offering takeout and delivery forget
- Use tactful + sensitive messaging to mention measures and extra precautions they take

R fut t to keep everyone's food safe.
) €assure your tuture guests That's the #1 concern of your customers at the

- Stay engaged with your audiences moment. Communicate that piece of info. Make them
feel comfortable.

#stayhomeﬁ

2:35 AM - Apr 17, 2020 - Twitter for iPhone

A\ Chetan Bhagat @ v
@chetan_bhagat

Some people say the world will change even after
lockdown ends and all this Corona stuff becomes okay.
People won't travel as much.

Don't know about others. But | plan to travel more than
ever, whenever | can, because you never know what
will happen tommorrow.

11:33 PM - Apr 9, 2020 - Twitter Web App




DOs AND DON'Ts TO NAVIGATE

DO

Tread lightly - test light messaging around “planning
for a future trip” or “visiting when the time is right”
Focus on familiar audiences, drive markets and
younger audiences

Start putting together deals, packages, etc. to entice
people to visit later

Inform audiences of the measures you're taking to
assure they will have a safe experience

Post social content related to outdoors, wellness,
beaches, local feel-good stories, etc.

Be prepared with extra community management
and courteous responses

DON'T

- Stop communicating with your audience or go dark
completely

- Push packages, reservations or bookings too
quickly - be sensitive to those that are still
fearful/being affected and that audiences are
adjusting to a new normal

- Market to audiences that still have large crisis
impact, travel restrictions, etc.

- Directly answer questions about conditions/crisis
updates; Instead, direct people to official resources
in comments/DMs

- Include content related to large events, services
you can no longer offer, busy downtown areas, etc.




USE TACTFUL + SENSITIVE MESSAGING

visitsantabarbara
Santa Barbara, California

Qv

3,674 views - Liked by a.goodss and teresa_

visitsantabarbara Calm and serene, the ocean has a way of

N

refreshing the soul and erasing everyday stresses. No matter what
coast you're on, we encourage you to close your eyes, remember

your favorite ocean escape, and take a deep cleansing breath.

Home

Confidential & Proprietary © 2020 Sparkloft Media

& Top Fan

Peter Louden Had hoped to be there from Northern Ireland
next month. & &

Like - Reply - Message - 4w

.

(*

# Author

Visit Santa Barbara We hope to welcome you to Santa
Barbara in the future, Peter! When the time is right, our
sunny shores will be here for you and your loved ones to
explore. |

Edith Jaumot It's so beautiful & we are coming back
sometime @

Like - Reply - Message - 1w o i

. # Author
Visit Santa Barbara Thank you, Edith! The
breathtaking Santa Barbara sunsets will be here for
you to explore again when the time is right. Until
then, stay tuned so that you can keep adding things
to your Santa Barbara bucket list. ‘&

. # Author

Visit Santa Barbara Hi Renee, great question. As of
March 17, bars, nightclubs, tasting rooms, gyms, and
movie theaters are to remain closed until April 6.
However, many local restaurants, wineries, and
breweries are offering take-out, curbside pick-up, or
delivery options to nourish ... See More

- I SANTABARBARACA.COM
DINE, SIP AND SUPPORT

LOCAL - Visit Santa Barbara

Like - Replg
- Remove Pri

Commented on by Vanesa Montalvo [?]
eview - 4w

Renee Cafferata Visit Santa Barbara coming after this is
over 11 1,

Like - Reply - Message - 4w o 1




REASSURE YOUR FUTURE GUESTS

Alaska Airlines & v
@AlaskaAir

We're doing our best to take care in the air——and on the
ground! Read more about how we're keeping guests &
employees safe at every altitude.

s shangrilahotels @ « Follow

Here are some of the precautionary
measures that our hotels have taken: A
temperature checks and hand sanitizers ‘ ‘ A N

for guests and colleagues, increased

disinfection to guestroom facilities and P
public areas, and enhanced food
procurement and handling procedures.

We are here to support our guests and
colleagues during this time. Learn more
about what we are doing here:
https://slhr.hk/covid19

oQv W

Liked by elona and others

MARCH 24

Add a comment...

How we're keeping guests & employees safe

As always, safety is our highest priority. Learn more about the actions we're taking
to keep everyone safe.

& blog.alaskaair.com




STAY ENGAGED WITH YOUR AUDIENCES

Visit Santa Barbara oo
Published by HeyOrca [?] - March 30 at 12:00 PM - Q

@ kimpton & « Following

@ kimpton # ® & Social Hour, Wine Hour

< - whatever you want to call it - is a nightly
indulgence at Kimpton hotels. Since
things look a bit different right now, we're
bringing you a weekly *Virtual Social
Hour* with our expert beverage team,
every Thursday at 6p ET/3p PT. This team
is SO pumped to teach you a thing or two
about cocktail-making and selecting
wines. First up: the Negroni. Pull up a seat
tomorrow with some vermouth, Campari
and gin and tune into our Instagram post
at 6p. WE MISS YOU! (feat.
@gastronautmike @winechatwithkat
@john_stanton505).

Until we can meet IRL again, here are five digital escapes that will
transport you to The American Riviera®.

1d

Q

@ annefeehrer | am all set, but can't
find tha viden!

oQv N

Liked by mikehenryjr and others

SANTABARBARACA.COM
Virtual Tours of Santa Barbara - Visit Santa Barbara
5 digital escapes that will transport you to The American Riviera®

1 DAY AGO

Add a comment...




STAY ENGAGED WITH YOUR AUDIENCES

ﬁ lenalovesla Drove up from LAfor Old o
Spanish days fiesta. First stop
(Monticello) breakfast at Jeannine's

Q california_carina Beach, mountains, o
= & bought 4 packs of her delicious

beautiful parks, cute shops, cafe and

restaurants. Is there anything not to granola & . Grab a coffee to go and
love about SB? | have never felt more stroll on butterfly beach then wander
“"nome" than here. through the beautiful grounds of the

Four Seasons. Head to state street to
buy my Cascarones ) confetti eggs),
check out the vendors at Mercado

73

. " - ) @ nike_goddess429 Just the freshairl o De La Guerra, enjoy !flamenco
@ Q V m | remember going to Santa Barbara performances at Paseo Nuevo, grab
lunch at the Santa Barbara Market &

for the first time when | was 18, keep

@ Liked by a.goodss and 5,905 others in mind | grew up in a very low
income community in LA county. |

stop@ the 1000 steps before dark
then hitting hwy 101 back home.

visitsantabarbara Home is where the heart is and Santa Barbara

wreknowshow-to-capitre-the-hearts of those-whe-visi-aneHiv was amazed!! Astonished! Is
here. ¢* You tell us, what made you first fall in love with Santa disbelieve places like that existed. It
Barbara? #seesb ggi: @barretoalb i | . . .
- fe!glt\(e Tlhe Izrlﬂ O::lthe goelstit yvafs i @ wanderingwithsteve The palmlined o
mig Apriandinesiowersiwere iniu streets, the Spanish Colonial

bloom! | remember going to the
Mission and the park across, the.
The beach! | will never forgot my first
visit

architecture, the mountain backdrop,
the sweeping ocean vistas...| could
go on. It was love at first sight when |
first visited with my parents in 1987.




ADDITIONAL TACTICS

OTHER WAYS TO STAY ENGAGED

Re-share old content pieces (videos, articles, etc.)
Entertain with trivia, polls, Zoom backgrounds, etc.
Ask people to share memories + stories

Share how-to's + other experiences (be the expert)
Live streams + Story content

Andrew

OMG that’s

Lectured

Supported
a small
business

Future
Nostalgia
on repeat

w

with your
significant

Cuomo .y Drake’s your “‘S‘Iigm"‘
briefings drinking son?! parents ve
Woke up
Cried Terrifyi Cancelled with an
errifying st you
inthe | infographies | yourgym | Lostyour | impending
shower membership 10 sense of
doom
Argued

Questioned
our
mortality

QUARANTINE BINGO

other
Cloroxed )
Ssiir Freaked | .o o Picked off o
AiEon out about Sl your gel o
purchases money e manicure s
cooogled | ponatedto | NewYork | gachey Zoom
avirus | 2 nonprofit fo Maddow meetings
or flu? v notifications

09NI4 INIINYYYND

Q traveloregon &

@ Watch IGTV Video




COMMUNITY MANAGEMENT

TIPS + TACTICS

Respond to follower comments and questions
Respond with more information + link to official
resources

Create responses for FAQs and frequent
comments you've been seeing on your channels
Beyond your active social channels, check in on
sites like Tripadvisor for reviews, concerns or
questions

2 Maggie S @maggiestumpp - Apr 7 v
g Replying to @FourSeasons
Thank you @FourSeasons for your compassionate support of NYC's

health workers. Your courageous actions will be remembered and |
look forward to many future stays with you.

Q1 =l Q s
Four Seasons Hotels & @FourSeasons - Apr 8 v
Thank you for the kind words, Maggie. We are very grateful for the

team at @FSNewYork and look forward to having you stay with us in
the future. We also give our thanks to all of the individuals working
tirelessly to keep our communities safe as these uncertain times
continue.

Q u Q &

disney and universal planning to open june Q Save
Ist?
Apr 19,2020, 3:12 PM

i just seen both companies are possibly planning to open june
Kirkwall, United... 1st?

Level o - iiuio we are booked to go october and think its too early but june i

(@) 108posts think its crazy

Reply Report inappropriate content




UPDATES TO INSTAGRAM

FUNDRAISING + ORDERING ONLINE

Businesses can share gift card, food order, and
fundraiser stickers in Stories and on their
profiles for direct purchase/orders
Fundraisers open on Facebook to a personal
fundraiser created by business owner

Gift cards and food orders for delivery and
takeout are available in the US/CA

Buyers can spread the word by resharing the
stickers in their Instagram Stories

Here is a breakdown of getting this set up

. littlelemon 10m

YOUR FAVORITE BRUNCH
[TEMS ARE AVAILABLE NOW
FOR DELIVERY.

< littlelemon

120 8,845 345
Posts Followers  Following

Little Lemon

Restaurant
SF restaurant and gathering place
littlelemon.com

123 Lemon Tree St, San Francisco

Followed by paulapaulo32, boda and 12 others

Support this account during COVID-19.

Contact Message Gift Cards v



https://later.com/blog/instagram-small-business-sticker/

RESOURCES FROM FACEBOOK

LINKS FOR SMALL BUSINESS OWNERS

- Small Business Emergency Hub - Offers links + resources
around crisis and a breakdown of tactics around specific,
small business industries

- Facebook’s Grant Program - Available for small businesses
in limited areas under certain qualifications

- Partner with a Marketing Expert - Apply to speak to a
direct FB representative (be prioritized if you have
taken/plan to take advantage of Facebook ads)

Small Business
Resilience Toolkit

A toolkit to help your Small Business
prepare for a disaster

FACEBOOK

Responding to Coronavirus (COVID-19):
For Restaurants & Cafés

We recognize this uncertain time can create unique
challenges for restaurants and cafés. That's why we're
working to provide helpful information and support
during this time, and have created this resource with

examples of how businesses can adapt and respond.



https://www.facebook.com/business/boost/resource
https://www.facebook.com/business/boost/grants
https://www.facebook.com/business/m/facebook-marketing-expert?lead_source=Marketing_Coordinator&hc_location=ufi

NEED MORE INFORMATION?




UNDERSTAND THE (POST-) CRISIS CONSUMER

Understanding the changed mindset of the
consumer is critical at this stage

We provide reports with actionable insights

UPCOMING WEEKLY REPORTS
APRIL 22: Travel and Hospitality
APRIL 29: Consumer Behavior
MAY 6: The COVID-19 Landscape
MAY 13: State of the Economy

Subscribe to our weekly report at

www.sparkloftmedia.com

Custom reports available at

coronareport@sparkloftmedia.com

Confidential & Proprietary © 2020 Sparkloft Media

GLOBAL CORONAVIRUS CONVERSATION DECREASED 39% WEEK-OVER-WEEK
MARCH 23 - 30

VOLUME OF CONVERSATION DECREASES AS
PERSONAL HARDSHIP INCREASES

: -
Is driven by: acts of charity by celebrities and -
businesses; support for medical care workers M -
and relief for those who test negative for the - - -
virus. -
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Sustains the great

WEEKLY COVID-19 SENTIMENT REVIEW

MARCH 23-27
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MARCH 23-27

J|  aies greany by region anc eeps sttt rapisy

ter messapieg with e mose curtet nformation

e oy o b


http://www.sparkloftmedia.com
mailto:coronareport@sparkloftmedia.com

QUESTIONS?

MORE INFORMATION AND REPORTS CAN BE FOUND AT

SPARKLOFTMEDIA.COM




THANK YOU




