Caroline Beteta

President & CEO

Visit California












 Officially formed in 1996
* Nonprofit 501(c)6

19,000+ assessed businesses

 Mission: Create desire for the
California experience

« 3/-member board of directors




Board Leadership
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Santa Barbara Board Representation
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Visit Santa Barbara Representation

CEO Destination Council

Marketing Advisory
Committee

Calling All Californians
Taskforce

Professional Meetings &
Kathy Janega-Dykes Events Taskforce

President & CEO, Visit Santa Barbara


















Travel Spending Forecast




Forecast Recovery by Key Sector

Spending Forecast Comparison
Domestic Leisure, Domestic Business, International
(Index to 2019)
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B = s Calling All Californians $ 10,736,525

California Road Trip Republic $ 10,415,000

Am | Dreaming $ 41,050,000

‘Always On’ Search and Content Distribution $ 3,000,000
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Kidifornia/Snow (Family) $ 17,560,000
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Culinary $ 250,000

Contingency $ 888475












‘Am | Dreaming?’




“Am | Dreaming” Platform Creative









11 Incredible California Beaches

Secluded, action-packed, or classic—there's a
California beach for every mood

Outdoor Adventures in Santa
Barbara

Hike to waterfalls, go whale-watching, or bike
from beach to beach in the American Riviera









‘The Birthplace’
Campaign











